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PREFACE 


Although statistics were available on the origin, destination, and 
expenditures of United States and other foreign visitors to Ontario for past 
years, no reliable data had been gathered on the travel habits and expenditures 
of Ontario residents and of the total travel market in the province. 


The Department of Tourism and Information, therefore, initiated a 
survey of the entire province for which sampling and collection of basic data 
was carried out by Gordon Lusty Survey Research Ltd., Toronto. 


Dr. Peter Klopchic, Director of Travel Research for the Department 
of Tourism and Information, analysed all data obtained and results are pre- 
sented in this Report. Significant contributions to the preparation of the report 
were also made by K.R. Kaczanowski, D. Brown, Mrs. G. Strait, and Mrs. H. 
Swan, of the Travel Research Branch. 


A. S. Bray, 


Deputy Minister. 
June, 1969 
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INTRODUCTION 


Purpose 


Mr. A. S. Bray, Deputy Minister of the Ontario Department of Tourism and Information 
authorized the Study so that more would be understood about the travel habits of residents of 
Ontario, and to gather significant data on their travel patterns throughout the year. So far, very 
little information of this kind has been available to the tourist industry. 


These data were also required for the preparation of a Tourism and Outdoor Recreation 
Plan for the Province which has already been initiated and will establish guidelines for the 
development of a system of public outdoor recreation and tourist areas to meet present and 
future needs of the province’s residents and its visitors. 


This Study provides an initial, general framework to the understanding of the travel habits 
of Ontario residents. Owing to its size and complexity it was designed to be comprehensive in 
nature, to create a picture in broad brush strokes. A detailed in-depth study could not be done 
on this broad a scope, given present research resources. 


The Study provides a useful base of information to those interested in the development of 
the tourist industry and to those researchers doing further analytical research. 


Definitions and Methodology 


The study was divided into four three-month segments, or quarters: 
1st Quarter — Summer (June 15, 1966 to September 14, 1966) 
2nd Quarter — Fall (September 15, 1966 to December 14, 1966) 
3rd Quarter — Winter (December 15, 1966 to March 14, 1967) 
4th Quarter — Spring (March 15, 1967 to June 14, 1967) 
Data for each Quarter was based on a minimum of 1,250 households (family and non- 


family) or a quarterly representation of 250 households in each of the five Ontario Economic 
regions (or groups of these regions) into which the province was divided for purposes of the 


study: 
1) Northern 
2) Western 


3) Metropolitan Horseshoe 


4) Central 
5) Eastern 


or, altogether 5,000 households for the entire province. 
Trips, all of which involved travel of over 25 miles one way, were classified in three types: 

1) Vacation: Those trips made as part of an annual or extended vacation but not short 
weekend trips or those made on public holiday weekends. 

2) Personal: Those trips not part of vacation but made for pleasure and recreation, visits to 
friends and relatives, and various personal affairs. 

3) Business: | Those trips connected with work or business but excluding daily travel to or 
from place of residence to place of occupation. 


In summary, the only travel categories exempt from the study were daily travel to or from 
place of residence to place of occupation and all other travel within a radius of 25 miles or less 


from place of residence. 


All data were weighted to take into account differences in household population in the five 
study regions and therefore, all averages have a weighting factor. 


Some Tables add to more than one hundred per cent because of multiple use factors. 


The Regions Employed In This Study 


ONTARIO: 


Metropolitan ““Horseshoe”’ 
Region 


Western Region 


Northern Region 


Central Region 


Eastern Region 


Comprised of the counties of: York, Ontario, Peel, Halton, Went- 
worth, Brant, Haldimand, Lincoln and Welland. 


Comprised of the counties of: Norfolk, Wellington, Waterloo, 
Perth, Oxford, Middlesex, Lambton, Kent, Huron, Essex and 
Elgin. 

Comprised of the districts of: Nipissing, Sudbury, Manitoulin 
Algoma, Cochrane, Thunder Bay, Rainy River, Kenora and 
Temiskaming. 


Comprised of the counties or districts of: Durham, Northumber- 
land, Prince Edward, Lennox—Addington, Hastings, Peter- 
borough, Victoria, Haliburton, Muskoka, Parry Sound, Simcoe, 
Dufferin, Grey and Bruce. 

Comprised of the counties of: Renfrew, Frontenac, Lanark, 
Grenville, Carleton, Russell, Dundas, Stormont, Glengarry, Pres- 
cott and Leeds. 


Canada— Outside Ontario: 


The United States: 
New England States 


Mid-Atlantic States 
North East Central States 
South Atlantic States 


South West Central States 
Mountain States 


Pacific States 
North West Central States 


South East Central States 


Other 


Newfoundland & Labrador. 

Prince Edward Island. 

New Brunswick. 

Nova Scotia. 

Quebec. 

Manitoba. 

Saskatchewan. 

Alberta. 

British Columbia. 

Yukon and North West Territories. 


Includes Massachusetts, Connecticut, Maine, New Hampshire, 
Rhode Island and Vermont. 


Includes New York, New Jersey and Pennsylvania. 
Includes Michigan, Indiana, Illinois, Ohio and Wisconsin. 


Includes Florida, Delaware, Georgia, Maryland, North Carolina, 
South Carolina, Virginia, Washington (District of Columbia), and 
West Virginia. 


Includes Arkansas, Louisiana, Oklahoma and Texas. 


Includes Colorado, Idaho, Montana, Nevada, New Mexico, Utah, 
Wyoming and Arizona 


Includes California, Oregon and Washington. 


Includes lowa, Kansas, Minnesota, Missouri, Nebraska, North 
Dakota, South Dakota. 


Includes Alabama, Kentucky, Mississippi and Tennessee. 


Alaska and Hawaii. 


Destinations Other Than Canada and The United States: 


British Isles & Ireland 


Low Countries 
Scandanavia 

Other Western Europe 
Italy 

Eastern Europe 


Russia 

Asia 

Africa 

South America 
Caribbean 


Mexico 


Includes Great Britain, Scotland, Wales, Northern Ireland, Eire, 
The Hebrides and The Channel Islands. 


Includes Holland, Belgium and Luxembourg. 
Includes Sweden, Norway, Denmark and Finland. 
Includes Monaco, Gibraltar. 

Includes Sicily and Sardinia. 


Includes Turkey, Albania, East Germany, Romania, Czecho- 
slovakia, Hungary, Poland and Greece. 


Includes the Ukraine and all of the U.S.S.R. 
The entire continent, less the U.S.S.R. 

The entire continent. 

The entire continent. 


Includes Cuba, Haiti, The Dominican Republic, Puerto Rico, The 
West Indies Group, The Bahamas and Bermuda and all of Central 
America. 
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ONTARIO VACATION AREAS 


i} 1. Kont Essex 17. Highlands of Haliburton 
; 2. Lambton-Sarnia 18, Muskoka 
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Sample Design 


i 


8. 


The study was based on a known probability sample (four stage) of all households in 
Ontario. 


Since it was desirable that each economic region, or group of regions, be tabulated on a 
minimum quarterly total of 250 households, a disproportionate sample in relation to the 
true number of households in each economic region was developed. 


Past experience indicated that approximately 500 households must be contacted in each 
economic region or group of regions in order to yield 250 households whose completed 
diaries would be usable. 

Thus each economic region or group of regions was divided into 25 cells in each of which 20 
households were contacted. 

The population (number of households) of each county or district within each economic 
region was stratified into the following: 

i) Census Metropolitan Areas 

ii) Major Urban Areas 

iii) Cities, Towns, and Villages, having a population of over 1,000 persons 

iv) The rural balance of each County or District 

The 25 sampling cells were then distributed in proportion to the population of each 
municipality or organized census area falling into the above groups. Thus both urban and 
rural households were represented proportionately. 

Within each cell every ‘‘nth’’ household commencing from a randomly selected starting 
point was contacted. Special instructions were developed to deal with multi-family dwell- 
ings. 

An entirely new sample was chosen for each quarterly study. 


Questionnaire Design 


ite 


The primary recording device was a “‘travelog’’ — a dated, three-month Diary (having a 
capacity of ten trips) which solicited information on trips taken by the household during 
the period of study. The trip record pages were prefaced by instructions, an example of how 
to complete the pages, and a letter from the Honourable James Auld, Minister of Tourism 
and Information. This letter proved most helpful in soliciting respondent co-operation. 
Information sought included date of trip, type of trip, data on specific household or other 
persons on each trip, their expenditure, destination, type of accommodation used, mode of 
travel, and so on. The travelog also provided for recording ownership of certain household 
possessions and subscription to specific newspapers and magazines. Respondents were 
invited to comment on any aspect of trips they had taken. 

In the event the household had taken more than ten trips during the three-month period, a 
stamped, self-addressed postcard was supplied with each travelog which could be used to 
order another. Although respondents filled out data in the travelogs themselves, recording 
instructions were given by the fieldworker at the time of placement, and any entries to date 
were reviewed. The Diary was personally reclaimed by the interviewer at the end of each 
Quarter. 


Basic household classification data, including composition of the family, family income, car 
ownership, main language spoken: and occupation, education and ethnic origin of the head 
of household was also obtained by the fieldworker and recorded on a separate questionnaire 
(See Appendix 2). 


A third questionnaire (Appendix 3) was developed to determine certain household expendi- 
tures made during the twelve-month period previous to commencement of the survey, and 
to allocate some items, which, although related to travel, could not be associated with any 
one particular trip. These were administered by the fieldworker when the Fourth Quarter 
Travelog was reclaimed. 
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A SUMMARY OF SELECTED TRAVEL CHARACTERISTICS 
OF TRIPS GENERATED BY ONTARIO HOUSEHOLDS, 
JUNE 15, 1966 TO JUNE 14, 1967. 


NUMBER OF TRIPS 


Visiting Friends,, Outdoor 
Relatives, and on} Activities 


Purpose: Personal/Family and 
Affairs Recreation Other Total Per cent 
Business —-— —— —— 1,961,719 12.50% 
Vacation 1,250,446 1,070,045 150,745 2471-236 15.75 
Personal 6,563,232 2,825,680 1,868,776 11,257,688 TATA, 
Total 15,690,643 100.00% 
Destination 
No. of Trips Per Cent 
ONnTatiOs a onan rn oe rn eee 13,429 045 85.59% 
Rest.of:Canadave..caaieen rece ee eee 1,014,862 6.47 
TS eA eee ee eres Tee ea ee ee 1,142,363 728 
Western Europe eee eae ee oe 55,270 Or35 
Caribbean -andsMexiconm...> some. 36,688 0.23 
Middie East and ran East. sees 12;415 0.08 
Total 15,690,643 100.00% 
Size of Party 
Vacation Personal Business 
Trips Trips Trips 
One!PersoneedAnaes es 2 er ee ene 12.1% 9.4% 44.2% 
PE WOcPErSONS yee ee settee hen ee eee 27.0 Sy. 30.1 
Aree: POrsOnS ss sic etree een ae eee 12.8 VGO57 10.2 
FOUT:PErsOMmS a cae ee ee 20.9 19.0 WAS 
Five-or More: Persons mess oe eee 2920 225 Wee 
Didihiotsstate: eee ee eee Oe 0.3 0.3 
100.0% 100.0% 100.0% 
Duration of Trip 
One Dayoriliess<svweec. wenn et ere ree 21.5% 65.2% 57.5% 
One Nights ose eee eaare 6.7 S53 14.4 
ZitOrs NIGKtS foe aca eee era eee 21.4 16.8 16.3 
Q@ to OUNIGHtS Sete, eee eee 27.6 SHS) 8.5 
LOG TIMOFC NIGH (Staten ee eee eee DAA NP 0.8 2.0 
Did NOt Statecetectunt. cates wee 1.6 0.6 0.7 
100.0% 100.0% 100.0% 
Mode of Transportation 
Automobiles. a5 et ist Seep te. eee 86.9% 92.8% 85.6% 
BUS) Gitrc oe eee a 6.4 a4 | 2.8 
PALEY eet aoe ee eet ante ee Fe Bal 251 4.9 
GommerctalVAihines en. eee ee eu) 0.9 Tal 
Ship: O@bOd tae wi su ss ane D9) 0.6 OFZ 
Did notstatess 2.2734 eee ee 1.5 1.4 Val 
108.4% 101.9% 106.4% 


SUMMARY OF SELECTED TRAVEL CHARACTERISTICS — Continued 


ea aicop eR AM ALR om 


Personal 


Vacation Business 
Trips Trips Trips 
Average Expenditure Per Trip $167.56 $28.94 $65.73 
Average Expenditure Per Trip, 
Per Person, Per Day $17.39 : 


$7.09 


UME RPE COTTA 


. . ener i. 
Destination wae 


Average Expenditure 
Per Trip 


ONANO eon ers oe a ieee $ 32.46 
Canada (outside of Ontario) ........ 146.10 
United States. wee one ee eee 135.94 
Westem Europe” ==) eam tenn: 1,390.81 
Caribbean and Mexico ............. 910.00 
Middle East and Far East........... 1,539.45* 


Average Number of Persons on Trip....... 3.5 3.4 2.1 


Bacal 


Average Number of Days on Trip......... 6.4 lez 1.8 


Average Number of Trips Per Household — all categories: 8.4 


Average Milage Per Trip By 
Passenger Cars «ic. \eunsk Sanwa acaha ee 464 177 229 


Average Milage Per Trip By 
Passenger Car — all trip categories: 224 


Average Annual Expenditure 
On Travel Per Household in Ontario ................000. $462 (approx) 


(Direct disbursements on trips only: 
such items as amortization of cars, 
boats, cottages and similar items 
not included) 


Average Expenditure on Recreation 
Equipment (Sept./65-Sept./66) ............ 2.000 ce eee $593 (approx) 


(Expenditures on items related to travel) 


Average Annual Income Per Family............... 0000 cee eee $7,410 (Real dollars) 


(Pertains to Households Taking 
one or more trips) 


Travel Expenditure In Per Cent of 
Average Annual Family Income .............002000eeeee 6.23% 


(Direct Disbursements only — 
excluding recreation equipment) 


*To be used with caution due to limited size of sample. 
Note: All averages in the Report are weighted. 
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CHAPTER ONE 


NUMBER, ORIGIN, DESTINATION AND EXPENDITURES OF 
TRIPS MADE BY ONTARIO HOUSEHOLDS 
JUNE 15, 1966 TO JUNE 14, 1967 


Number of Trips 


Table No. | of this report shows that an average of 8.35 trips per household were made by 
Ontario residents from June 15, 1966 to June 14, 1967. 


Breakdown of the average number of trips per household, by season of the year, was as 
follows: 


Average Number of Trips 


Season per Household 
Summer — 3.11 
Fall call 
Winter 1.46 
Spring 1.72 


The Dominion Bureau of Statistics’ preliminary estimate stated that there were 1,878,444 
households in Ontario in 1966. By multiplying the average number of trips per household by 
the number of households in each economic region, we arrived at a total estimated number of 
trips generated by Ontario households during the period June 15, 1966 to June 14, 1967, as 
shown in Table No. II:- 


8.353 X 1,878,444 = 15,690,643 


A report* published by the Ontario Department of Tourism and Information stated that the 
average number of trips per Metropolitan Toronto household during the period April, 1964 to 
April, 1965 was 12.34, and the total number of trips by Metropolitan Toronto households 
during that period was 6.6 million. Metropolitan Toronto households were the prime genera- 
tors of travel, totalling approximately 43 per cent of all trips made by all Ontario households. 


Note: (*) “An Analysis of Travel Habits and Expenditures of Metropolitan Toronto Households”, March, 
1966, p.13 
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ORIGIN AND DESTINATION 


Table Ill shows the final destination of all trip types generated by Ontario households 
during the period of study classified as follows: 


Vacation Trips 
Personal Trips 
Business Trips. 


Table IV shows expenditures by destination and trip type. These data were also summarized 
and illustrated in Graph No. 1, and in the following Table: 


All Trips— Ontario Households 


Total No. of Trips Total Expenditure 

Destination in per cent on all trips 

in per cent 
Ontario 85.59% 50.17% 
Canada (outside Ontario) 6.47% 17.07% 
United States 7.28% 17.87% 
Western Europe 0.35% 8.85% 
Ail other destinations 0.31% 6.04% 


Table VII indicates the Ontario destinations by Vacation Area, of all trips originating in 
each of the five combined Ontario Economic Regions used for the study. 


The main characteristic noted of origin and destination on all trips taken by Ontarians within 
their home province was that in each case, the final destination of the majority was within their 
region of origin. 


The second most significant factor noted was that the Metropolitan Vacation Area 
(Toronto) was the common destination of a sizeable portion of all trips, having received the 
highest number of all trips originating in Central Ontario, and the third highest number of those 
originating in Western Ontario. 


The Metropolitan Horseshoe Region (taking in the Metropolitan and Niagara Economic 
Regions for purposes of this study)* generated 6.1 million trips with destinations in the 
province of Ontario. The highest incidence of trips from this Region to Vacation Area 
destinations in Ontario were as follows: 


Tao Uacationiren: From Metropolitan Horseshoe Region 


— All Trip Types — 
Metropolitan Ist 
Niagara-lroquoia 2nd 
Huronia - Lake Simcoe 3rd 
Mid-Western 4th 


The Western Region (which includes the Lake Erie, Lake St. Clair and Upper Grand River 
Economic Regions) generated 3.3 million trips to all Ontario Vacation Areas. The order of 
highest incidence of visits from this Region was: 


Te Vacation Area From Western Region 


— All Trip Types — 
Central Erie 1st 
Mid-Western 2nd 
Metropolitan 3rd 
Kent - Essex 4th 


Note: (*) See Map showing the Five Economic Regions (and corresponding sub-groups of Economic Regions) 
and the Thirty-Two Ontario Vacation Areas, page 11 . 
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The Northern Region (including the Northeastern and Northwestern Economic Regions) 
generated 1.1 million trips to all Ontario Vacation Areas. Order of highest incidence of visits in 
this case was: 


N Regi 
To Vacation Area: PCTS Rie Ten 


— All Trip Types — 
Algoma 1st 
Upper Lake Superior 2nd 
Sudbury 3rd 
Golden Route — 101 4th 


The Central Region (Lake Ontario and Georgian Bay Economic Regions) generated 1.8 
million trips to all Ontario Vacation Area destinations. Order of the highest incidence of visits 
from Central Region was as follows: 


, From Ce | Region 
To Vacation Area: Ms ote g 


— All Trip Types — 
Metropolitan 1st 
Kawartha Lakes 2nd 
Bay of Quinte 3rd 
Huronia — Lake Simcoe 4th 


The Eastern Region (Eastern Ontario Economic Region) generated 1.1 million trips to 
Ontario Vacation Areas. Order of the highest incidence of visits from this Region was as 
follows: 


: From Eastern Region 
To Vacation Area: g 


— All Trip Types — 
Lower Ottawa Valley (Ottawa) 1st 
Seaway Valley 2nd 
Rideau Lakes — 1000 Islands 3rd 
Upper Ottawa Valley 4th 


It is not surprising that the Metropolitan Vacation Area was the destination of 19.67 per 
cent of all trips originating in Ontario households during the study period. 


Percentage of trips originating in Ontario households, by destination in Vacation Area, were 
as follows: 


Destination by All Trips 
Ontario Vacation Area in per cent 
Metropolitan 19.7% 
Niagara — lroquoia WAY 
Mid-Western 8.7 
Central Erie 8.6 
Huronia — Lake Simcoe 6.2 
Kawartha Lakes 4.8 
Grey — Bruce 43 
Lower Ottawa Valley 3.8 
Kent — Essex 3.6 
Muskoka 3.2% 
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EXPENDITURE 


Table VIII shows the average expenditure per trip, by area of destination, of all trips 
originating in Ontario households from June 15, 1966 to June 14, 1967, as summarized below: 


Destination — all Trips Boats poudite 


per Trip 
Ontario t—<t=i‘éOSOCSC;*S:SCM 
Canada (outside of Ontario) 146.10 
United States 135.94 
Europe 1,390.81 
Middle and Far East 1,539.45 
Caribbean and Mexico $ 910.00 


Average Expenditure — all Destinations $55.37 


As previously mentioned, approximately 15,690,643 trips were taken by Ontario house- 
holds during the study period. By multiplying the average expenditure per trip by the number 
of trips, a total estimated expenditure of approximately $868.8 million was obtained: 


$55.37 X 15,690,643 = $868,795,060 Approx. 


The total estimated expenditure for all trips, by destination and percent of expenditure, was 
as follows: (See Table IV) 


Total 
Total Expenditure 
Destination Expenditure — all Trips 
— all Trips in per cent 
Ontario $435.8 Millions 50.17% 
Canada (outside of Ontario) 148.3 Millions 7207 
United States 155.3 Millions 17.87 
Total (outside North America) 129.4 Millions 14.89 
Total Expenditure 
— All Destinations $868.8 Millions 100.00% 


Note: The expenditures shown in Table 1V cannot be allocated in their entirety to the final destinations 
indicated. One can only state that the trips as a whole cost the amounts shown. For example, the 
expenditure allocated to Ontario as a whole is representative, whereas the amounts pertaining to 
individual vacation areas within the province are not, although one could safely assume that the bulk of 
spending in each vacation area would apply to that area. 


These figures are largely in agreement with data obtained from the Dominion Bureau of 
Statistics* the greatest variation being in the total number of trips taken, which could be due to 
the fact that in this study only trips of 25 miles or more were considered, whereas D.B.S. figures 
include all trips, e.g. commuters at border crossings at Sault Ste. Marie, Windsor, Niagara Falls, 
1,000 Islands, and so on. 


Note: (*) “Travel Between Canada and Other Countries, 1965”, Cat. No. 66-201, Annual, Dominion Bureau 
of Statistics 

Note: The Travel Research Branch of the Ontario Department of Tourism and Information has requested 
that the Dominion Bureau of Statistics produce in future, a publication similar to Cat. No. 66-201, 
“Travel Between Canada and Other Countries” which will exclusively cover data on travel between 
Ontario, the rest of Canada, and other countries. It is expected initial data will be available for the 
year 1968, and that it will provide a significant base for all development and marketing studies, as 
well as a more conclusive check on the validity of data on foreign travel which has so far, been 
unavailable. 
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Graph No. 3 shows travel expenditures made by Ontario households on all trip types, by 
destination, and by season, and in greater detail: 


Total Expenditure 


Destination Allirips 
Ontario (excluding Metropolitan 

Vacation Area) $328.0 Millions 
Metropolitan Vacation Area 107.8 Millions 
All Ontario 435.8 Millions 
United States 155.3 Millions 
Canada (outside of Ontario) 148.3 Millions 
Western Europe 76.9 Millions 
Middle East 19.1 Millions 
Caribbean and Mexico $33.4 Millions 


The highest expenditures were made on trips taken during the summer. From Table VI all 
travel expenditures, by season, were as follows: 


—_—_—_—————————— eee 


Total Total Expenditure 
Season 2 : 

Expenditure in per cent 
ee a a ea aa SI a ae Oe ee rec Sk NR Ean 
Summer $438.4 Millions 50.46% 

Fall 159.7 Millions 18.38 
Winter 116.0 Millions 13.35 
Spring 154.7 Millions 17.81 
Total — All Seasons $868.8 Millions 100.00% 


_ 


Of course, the amount of travel expenditure varied with each season. Expenditure on all 
trips taken during the winter was only 13.35 per cent of the total amount spent during the year. 
Some 27.0 per cent of all winter trip expenditures was spent in trips with destinations in the 
United States. 


Ontario residents spent proportionately more in the United States than in other destinations 
during the winter months. 


These aspects are illustrated in detail in Graphs Nos. 4 and 5. 
Table VI refers to total expenditures on all trip types *: 


-_——ooOO eeeSSeSeeSsSssSsSsSSSSSSSssssssseee 


Trip Type Expenditure Per cent 
Vacation $414.1 Millions 47.66% 
Personal $ 325.8 Millions 37.50% 
Business $128.9 Millions 14.84% 


Note: (*) “Analysis of Travel Habits and Expenditures of Metropolitan Toronto Households”, Department of 
Tourism and Information, 1966, page 18, showed that approximately 35 per cent of all travel 
expenditure made by Metropolitan Toronto households was spent on business trips, indicating the 


high amount of expenditure generated by this type of trip in large commercial communities such as 
Metro Toronto. 
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Average expenditure in each of the three trip types was calculated and found to be: 


Average Expenditure 


Trip Type 

per Trip 
Vacation $167.56 
Personal 28.94 
Business 65.73 


Average expenditure — All Types per Trip: $ 55.37 


More than half of all tourist dollars expended ($414 millions) on vacation trips by Ontario 
households during the study period were spent on summer vacation trips (S252 millions). (See 


Table VI) Vacation trips taken during the summer generate the highest absolute spending on 
travel throughout the year. 
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TABLE | 


NUMBER OF TRIPS MADE BY ONTARIO HOUSEHOLDS, BY SEASON 
JUNE 15, 1966 TO JUNE 14, 1967 


Summer / Fall Winter Spring All Year 
June 15, 1966 | Sept. 15, 1966 | Dec. 15, 1966 | Mar. 15, 1967 Teal 
Sept. 14, 1966 |-Dec. 14, 1966 | -Mar. 14, 1967 |-June 14, 1967 
Number of Ontario Households, 1966 1,878,444 1,878, 444 1,878, 444 1,878,444 1,878 444 
Average number of trips per household 3.105 2.066 1.459 1.723 8.353 
Total Number of Trips 5,832,569 3,880,865 2,740,650 3,236,599 | 15,690,643 


Note: A trip is considered to be any trip of more than 25 miles in one direction, but excluding any daily trip of any 
distance to or from place of residence to place of occupation. 


TABLE II 


NUMBER OF TRIPS MADE BY ONTARIO HOUSEHOLDS 
BY ECONOMIC REGION 


JUNE 15, 1966 TO JUNE 14, 1967 


Resin Number of Number of Trips Total Number 
g10 Households per Household of Trips 
Metropolitan Horseshoe 915,366 195 LAR EVA 
Western 376,440 9.80 3,687 301 
Northern 179,579 6.70 1,203,472 
Central 186,717 9.94 1,856,203 
Eastern 220,342 7.56 1,666, 346 
Total 1,878,444 8.35 15,690,643 
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TABLE III 


DESTINATIONS OF ALL TRIPS BY RESIDENTS OF ONTARIO 


JUNE 15, 1966 TO JUNE 14, 1967 


Business 


ak Vacation Personal Total No. All Trips 
BANC Trips Trips Trips of Trips in per eid 
Ontario Vacation Areas 
1. Kent-Essex 27,589 386,334 69,921 483 444 3.08% 
2. Lambton-Sarnia 24,884 224,173 24,155 213,212 1.74 
3. Central Erie 115,890 8051309 186,584 157,029 7.38 
4. Mid-Western 91,052 929,875 148,196 1,169,123 7.45 
5. Niagara-lroquoia 152,288 1,371,649 181,733 1,705,670 10.87 
6. Metropolitan 177,909 2,027,437 435,570 2,640,916 16.83 
7. Huronia-Lake Simcoe 149,052 648, 481 39,435 836,968 5.00 
8. Kawartha Lakes 86, 488 519,117 41,115 646,720 4.12 
9. Great Pine Ridge 10,811 228,351 155 112 294,274 1.62 
10. Bay of Quinte 41,773 189,309 36, 466 267,548 | 
11. Hastings-Land O'Lakes 20317 48 637 2,994 72,948 0.46 
12. Rideau Lakes-1000 Islands 46 626 264,093 43,997 354,716 2.26 
13. Seaway Valley 24,616 141,289 25,839 191,744 ya 
14. Lower Ottawa Valley 49 270 390,923 74,374 514,567 3.28 
15. Upper Ottawa Valley 46,646 147,412 36,768 230,826 1.46 
16. Madawaska Valley 23,087 60,494 - 83,581 0.53 
17. Haliburton 32,339 114,493 - 146,832 0.94 
18. Muskoka 119,943 286,953 24 319 431,215 Vai) 
19. Grey-Bruce 131,177 377,412 63,566 572,155 3.65 
20. Parry Sound 21,929 102,195 2,994 133,114 0.85 
21. Algonquin Park 38,727 30,297 6,024 75,048 0.48 
22. Nipissing 30,858 98 962 16,784 146,604 0.93 
23. Sudbury 40,005 115,865 15,228 171,098 1.09 
24. Manitoulin 20,077 6, 230 - 26,307 OR] 
25. Algoma 32,386 291,206 39,754 363,346 2.32 
26. Golden Route - 101 18 273 83,600 18,117 119,990 0.76 
27. Temiskaming 18 400 70,108 fool 96,099 0.61 
28. James Bay Frontier 7,639 9,188 7,588 24,415 0.16 
29. Thunder Bay 33,732 145,210 A 201,563 1:29 
30. Rainy River 6, 186 6,292 - 12,478 0.08 
31. Lake of the Woods 1,559 6,230 4.509 12,298 0.08 
32. Patricia - 7,822 4.575 12,397 0.08 
TOTAL ONTARIO 1,648,524 10,184,992 1595,529 13,429,045 
(10.51%) (64.91%) (10.17%) (85.59%) 
Canada — Outside Ontario 
Newfoundland and Labrador 3,058 - 3,101 6,159 0.04 
Prince Edward Island 18,755 4,569 1,500 24,824 0.16 
New Brunswick 7,815 3,072 1,500 12,387 0.08 
Nova Scotia 20,296 3, 165 7,483 30,944 0.20 
Quebec 207,719 417,114 139,539 764 368 4.87 
Manitoba 29,334 20,111 7,092 57,037 0.36 
Saskatchewan 12,450 6,053 7,695 26, 198 0.17 
Alberta 17,136 4747 10,641 32,524 0.21 
British Columbia 43 384 6,341 10,696 60,421 0.38 
TOTAL CANADA —- OUTSIDE ONTARIO 359,947 465,172 189,743 1,014,862 
(2, 30%) (2.96%) (1.21%) (6.47%) 
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TABLE III (Cont’ d. ) 


DESTINATIONS OF ALL TRIPS BY RESIDENTS OF ONTARIO 


JUNE 15, 1966 TO JUNE 14, 1967 


are Vacation Personal Business Total No. All Trips 
Destination Trips Trips Trips of Trips in per cent 
United States 
Massachusetts 13,950 6, 100 7,624 21,674 0.18 
Other New England 25,059 7,561 1,506 34,126 0.22 
New York State Lit65 304,341 40,892 456 368 2.90 
Other Mid-Atlantic 13,926 9,164 6,120 29,210 0.19 
Michigan 65, 182 193,022 28,835 287,039 1,83 
Other North East Central 20,083 30,305 37,960 88 348 0.56 
Florida 45,720 10,534 - 56,294 0.36 
Other South Atlantic 32,218 16,763 16,613 65,594 0.42 
South West Central 6,033 3,026 16,740 25,799 0.16 
Mountain States 4591 - 3,008 7,099 0.05 
California 6, 106 3,004 - 9,110 0.06 
Other Pacific 4,690 - 3,008 7,698 0.05 
North West Central 15,463 18,226 4571 38, 260 0.24 
South East Central 4 690 - - 4,690 0.03 
Alaska and Hawaii 4,594 ~ - 4.594 0.03 
TOTAL U.S.A. 373,440 602,046 166,877 1,142,363 
(2.38%) (3. 84%) (1.06%) (7.28%) 
Outside Continental North America 
Western Europe 41,805 5,478 7,987 59, 2/0 0.35 
Middle East 10,832 - 1,583 12,415 0.08 
Caribbean and Mexico 36,688 - - 36,688 0.23 
TOTAL - OUTSIDE CONTINENTAL 
NORTH AMERICA 89 325 5,478 9,570 104,373 
(0. 57%) (0.03%) (0.06%) (0.66%) 
GRAND TOTAL 2,471,236 11,257,688 1,961,719 15, 690,643 
(15.75%) (71.75%) ( 12.50%) (100.00%) 
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TABLE IV 


EXPENDITURES MADE BY RESIDENTS OF ONTARIO FOR TRIPS 


TO DESTINATIONS SHOWN 


JUNE 15, 1966 TO JUNE 14, 1967 


ete Vacation Personal Business Total Amount Total 
Destinations Trips Trips Trips All Trips in per cent 
Ontario Vacation Areas 
1. Kent-Essex $ 1,094,608 $ 6,985,082 $ 1,460,203 $ 9,539,893 1.10% 
2. Lambton-Sarnia 2,748 860 3,384,708 136,424 6,269,992 0.72 
3. Central Erie 4 229,764 13,587,470 5,274,037 23,091,271 2.66 
4. Mid-Western 9,977,614 15,185,060 2,823,886 23,986,560 2./6 
9. Niagara-Iroquoia 6,452,280 23,556,507 6,471,662 36,480,449 4.21 
6. Metropolitan 10,805,729 75,070,699 21,957,702 107,834,130 12.42 
7. Huronia-Lake Simcoe 9,293,745 20,590,353 1,014,818 30,898,916 3.56 
8. Kawartha Lakes 7,174,562 10,321,495 3,463,860 20,959,917 2.41 
9. Great Pine Ridge 258,480 17,070,391 175,080 17,503,951 2.01 
10. Bay of Quinte 2,076,916 3,026,068 575,840 5,678,824 0.65 
11. Hastings-Land O'Lakes 1,381,835 791,392 163,068 2,336,295 0.27 
12. Rideau Lakes- 1000 Islands 3,006,423 vA AS) 1,421,246 11,644,784 1.34 
13. Seaway Valley 1,626,385 2,991,040 1,137,879 5,355,304 0.62 
14. Lower Ottawa Valley 3,155,090 13 487,120 3,699 938 20,342,148 2.34 
15. Upper Ottawa Valley 3,119,242 3,725,265 826,964 7,671,471 0.88 
16. Madawaska Valley 1,969,807 1,259,024 - 3,228,831 0.37 
17. Haliburton 4.928 503 2,923,703 - 7,852,206 0.90 
18. Muskoka 11,187,126 5,468,669 685,029 17,340,824 1.99 
19. Grey-Bruce 9,910,071 8,200,663 1,333,496 19 444 230 2.24 
20. Parry Sound 2,335,260 3,113,961 225,904 DEO OMIZO 0.65 
21. Algonquin Park 2,112,780 1,669 662 66,264 3,848,706 0.44 
22. Nipissing 2997 856 205,909 1,414,704 9,666,619 fey 
23. Sudbury 2,122,566 3,770,890 422,348 6,915,804 0.80 
24. Manitoulin 1,657,612 208,354 - 1,865,966 0.21 
29. Algoma 1,802,599 7,147,014 1,322,908 10/272,521 1.18 
26. Golden Route - 101 3g 004.27 ll 1,400,463 871,613 5,866, 297 0.68 
27. Temiskaming 1,612,591 1,091,637 222,432 2,926,660 0.34 
28. James Bay Frontier 1,152,471 198,866 304,500 1,655,837 0.19 
29. Thunder Bay 2,782,024 3,432,410 1,259,973 7,474,407 0.86 
30. Rainy River 1,099,252 89,434 - 1, 188,686 0.14 
31. Lake of the Woods 28 062 330,514 232,951 do ozi 0.07 
32. Patricia ~ 135,556 308,650 444 206 0.05 
TOTAL ONTARIO $114,294,434  $262,284,544 $ 59,273,379 $435,852,357 (50.17%) 
(26.22%) (60. 18%) (13.60%) (100.00%) 
Canada — Outside Ontario 
Newfoundland and Labrador 612,689 - 4 846.863 as) Gay 
Prince Edward Island IPS eis 323,048 180,000 8,098 823 
New Brunswick 820,575 107,612 112,500 1,040,687 
Nova Scotia 6,697,680 183,570 836,773 7,718,023 
Quebec 28,609,051 20,433,930 13,419,796 62.462.777 
Manitoba 8,557,457 1,807,689 1,067,159 11,432,305 
Saskatchewan 3,201,100 760.067 2.296.815 6.344.033 
Alberta 9.371,081 242,097 3,010,015 12,989.05 1 
British Columbia 22,087,448 1,946,687 8,695 976 627730; Hdl 
TOTAL CANADA - OUTSIDE ON TARIO $ 87,638,907 $ 25,804,700 $ 34,831,755 $148.275.362 (17.07%) 
(59. 11%) (17.40%) (23.49%) (100.00%) 
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TABLE IV (Cont’d.) 


EXPENDITURES MADE BY RESIDENTS OF ONTARIO FOR TRIPS 


TO DESTINATIONS SHOWN 


JUNE 15, 1966 TO JUNE 14, 1967 


Nestinatrens Vacation Personal Business Total Amount _ Total 
tee Trips Trips Trips All Trips in per cent 
United States 
Massachusetts Se S30e S19 Dee be IAG 582. aS. 35356. 097 
Other New England 5,988, 157 338,939 260,538 6,187,634 
New York State 12,685,424 = 10,095,736 3,530,053 26,311,213 
Other Mid-Atlantic 1,169,999 812,360 1,056,346 3,038,705 
Michigan 5,095,736 7,076,418 1,154,923 13,327,077 
Other North East Central 2,825,324 2,226,780 7,998,310 13,050,414 
Florida 26,610,474 4,109,578 - 30,720,052 
Other South Atlantic 10,699 483 2,020,642 3,833,541 16,553,666 
South West Central 4 382,242 108 936 9,966,027 10,457,205 
Mountain States 6,350,610 - 458 280 6,808 890 
California 2,436,077 PCZ sono - 4 158,596 
Other Pacific 1,763,440 ~ 792,937 2,096,377 
North West Central 2,096 692 TDL, 323 1,805,350 7,154,365 
South East Central 529,970 - - 929,970 
Alaska and Hawaii 9,086,372 - - 9,086,372 
TOTAL U.S.A. $ 94,937,336 $ 32,043,410 $ 28,317,887 $155,298,633 (17.87%) 
(61.14%) (20.63%) (18.23%) (100,00%) 
Outside Continental North America 
Western Europe 66,230,865 5,641,995 4,997,177 76,870,037 885% 
Middle East 17,595,768 - 1,516,514 Sb 282 2,20 
Caribbean and Mexico 33,386,389 - - 33,386,389 3,84 
TOTAL - OUTSIDE CONTINENTAL 
NORTH AMERICA $117,213,022 $ 5,641,995 $ 6,513,691 $129 368,708 (14,89°o) 
(90.60%) (4.36%) (5.04%) (100.00%) 
GRAND TOTAL $414,083,699 $325,774,649 $128,936,712 $868,795,060 (100.002) 
(47. 66%) (37.50%) (14.84%) ( 100.00°%) 
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TABLE V 


DESTINATION OF TRIPS MADE BY ONTARIO HOUSEHOLDS 


JUNE 15, 1966 TO JUNE 14, 1967 


June 15 - September 14, 1966 September 15 - December 14, 1966 December 15, 1966 - March 14, 1967 March 15 - June 14, 1967 GRAND TOTAL 
TOTAL - ALL TOTAL - ALL TOTAL - ALL TOTAL = ALL TOTAL — ALL 
VACATION PERSONAL BUSINESS rain categories PER CENT VACATION PERSONAL BUSINESS pip categonigs PERCENT VACATION PERSONAL BUSINESS Tein caregopigs PER CENT VACATION PERSONAL BUSINESS Tpip categopies PER CENT VACATION PERSONAL BUSINESS pip caTeGoRIEs 
Total Ontario 1,198,989 3,384,476 347,155 4,930,620 84.54% 190,950 2,791,315 449,684 3,431,950 88.44% 96,822 1,912,667 393,732 2,403,221 87.69% 161,763 2,096,533 404,958 2,663,254 82.29% 1,648,524 10,184,992 1,595,529 13,429,045 
Percentage 7.64% 21.58% 221% = 31.43% 1.22% 17.78% 287% = 21.87% 0.62% 12.19% 251% = 15.32% 1.03% 13.36% 2.58% = 16.97% 10.51% 64.91% 10.17% = 85.59% 
Total Canada - Outside Ontario 226,514 117,211 72,791 416,516 7.14% 28,656 98,481 46,446 173,583 4.47% 22,627 90,979 30,114 143,720 5.24% 82,150 158,501 40,392 281,043 8.68% 359,947 465,172 189,743 1,014,862 
Percentage 1.44% 0.75% 0.46% = 2.65% 0.18% 0.63% 0.30% = 1.11% 0.15% 0.58% 0.19% = 0.92% 0.52% 1.01% 0.26% = 1.79% 2.30% 2.96% 1.21% = 6.47% 
Total U.S.A. 233,326 161,166 43,394 437,886 1.51% 48,495 184,652 26,918 260,065 6.10% 40,869 112,136 25,620 178,625 6.52% 50,750 144,092 70,945 265,787 8.21% 373,440 602,046 166,877 1,142,363 
Percentage 1.48% 1.03% 0.28% = 2.19% 0.31% 1.18% 0.17% = 1.66% 0.26% 0.72% 0.16% = 1.14% 0.32% 0.92% 0.45% = 1.69% 2.38% 3.84% 1.06% = 7.28% 
Total Outside 
Continental North America 44,281 - 3,266 47,547 0.81% 7,440 3,077 4,750 15,267 0.39% 15,084 & = 15,084 0.55% 22,520 2,401 1,554 26,475 0.82% 89,325 5,478 9,570 104,373 
Percentage 0.28% = 0.02% = 0.30% 0.05% 0.02% 0.03% = 0.10% 0.09% - - 2 0.09% 0.14% 0.02% 0.01% = 0.17% 0.57% 0.03% 0.06% = 0.66% 
GRAND TOTAL 1,703,110 3,662,853 466,606 5,832,569 100.00% 275,541 3,077,526 527,798 3,880,865 100.0% 175,402 2,115,782 449, 46 2,740,650 100.00% 317,183 2,401,527 517,849 3,236,559 10.00% 2,471,236 11,257,688 ‘1,961,719 15,690,643 
PERCENTAGE 10.85% 23.35% 297% = 37.11% 1.76% 19.61% 3.36% = 24.73% 1.12% 13.48% 287% = 17.47% 2.02% 15.31% 3.30% = 20.63% 15.75% 71.75% 12.50% = 10.00% 
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TABLE VI 


TRIP EXPENDITURE BY DESTINATION - ONTARIO RESIDENTS 


JUNE 15, 1966 TO JUNE 14, 1967 


June 15 - September 14, 1966 


September 15 - December 14, 1966 


December 15, 1966 — March 14, 1967 


March 15 — June 


14, 1967 


GRANO TOTAL 


: = - TOTAL - ALL TOTAL - ALL TOTAL - ALL 
DESTINATION VACATION PERSONAL BUSINESS 7,/OTM = ALL PERCENT VACATION PERSONAL BUSINESS RE eeee ram BER CENT VACATION PERSONAL BUSINESS 7AIBTAL ALL. PER CENT VACATION PERSONAL BUSINESS re1D UArequnies PERCENT VACATION PERSONAL BUSINESS o1)uatecALL. PER CENT 
Total Ontario $ 86,687,838 $120,122,485 $19,683,652 $226,493,975 51.66% $14,247,745 $63,279,400 $16,034,518 § 93,561,663 58.58% $ 5,402,182 $39,300,336 $13,164,147 $57,866,665 49.88% $ 7,956,669 $39,582,323 $10,391,062 —-§ 57,930,054 37.45% $14,294,434 $262,284,544 $59,273,379  $435,852,357 50.17% 
Percentage 19.89% 27.55% 452% = 51.96% 3.21% 14.52% 3.68% = 21.47% 1.24% 9.02% 3.02% = 13.28% 1.83% 9.08% 2.38% = 13.29% 26.22% 60.18% 13.60% = 10.00% 
Total Canada -Oulside Ontario 60,664,036 8,816,104 20,116,733 89,596,873 20.44% 8,036,673 4,829,838 8,201,324 21,067,835 13.19% 6,622,198 3,630,065 2,168,274 12,420,537 10.71% 12,316,000 8,528,693 4,345,424 25,190,117 16.28% 87,638,907 25,804,700 34,831,755 148,275,362 17.07% 
Percentage 40.91% 5.95% 13.56% = 60.42% 5.42% 3.26% 5.53% = 14.21% 4.47% 2.45% 1.46% = 8.38% 8.31% 5.75% 2.93% = 16.99% 59.11% 17.40% 23.49% = 100,00% 
Total U.S.A. 40,936,564 7,285,893 7,847,056 56,069,513 12.79% 17,105,204 9,571,070 4,347,143 31,023,417 19.43%. 21,361,272 5,581,704 4,326,595 31,269,571 26.96% 15,534,296 9,604,743 11,797,093 36,936, 132 23.88% 94,937,336 32,043,410 28,317,887 155,298, 633 17.87% 
Percentage 26.36% 4.69% 5.05% = 36.10% 11.02% 6.16% 2.80% = 19.98% 13.75% 3.60% 2.19% = 20.14% 10.00% 6.18% 7.60% = 23.78% 61.14% 20.63% 18.23% = 100,00% 
Total Outside Continental 63,631,672 - 2,599,736 66,231,408 15.11% 9,027,696 1,692,350 3,331,205 14,051,251 8.80%. 14,441,520 - - 14,441,520 12.45%. 30,112,134 3,949,645 582,750 34,644,529 22.39% 117,213,022 5,641,995 6,513,691 129,368,708 14.89% 
North America = poteees 
Percentage 49.19% - 2.01% = 51.20% 6.98% 131% 257% = 10.86% 11.16% - a) as 11.16% 23.28% 3.05% 0.45% = 26.78% 90.60% 4.36% 5.04% = 10.00% 
GRAND TOTAL $251,920,110 $136,224,482 $50,247,177 $438,391,769 100.0% $48,417,318 $79,372,658 $31,914,190 $159,704, 166 100.00% $47,827,172 $48,512,105 $19,659,016 $15,998,293 100.0% $65,919,099 $61,665,404 $27,116,329 $154, 700,832 100.00% $414,083,699 $325,774,649 $128,936,712  $868,795,060 100.00% 
PERCENTAGE 29.00% 15.68% 5.18% = 50.46% 5.57% 9.14% 3.67% = 18.38% 5.51% 5.58% 2.26% = 13.35% 7.59% 7.10% 3.12% = 17.81% 47.66% 37.50% 14.84% = 10.00% 
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TABLE Vill 


AVERAGE EXPENDITURE PER TRIP — BY DESTINATION, AND BY SEASON 


JUNE 15, 1966 TO JUNE 14, 1967 


Summer Fall Winter Spring Total 
Destination June 15, 1966 to September 15, 1966 to December 15, 1966 to March 15, 1967 to TOTAL AVERAGE 
September 14, 1966 December 14, 1966 March 14, 1967 June 14, 1967 FOUR SEASONS 

In Ontario: 

No. 1 Kent-Essex $ 18.96 $ 19.31 $ 25.76 $ 14.08 Sil oars 
2 Lambton-Sarnia 31.91 9.66 34.05 12.52 22.95 
3 Central Erie 21.37 20.57 19.24 17.18 19.94 
4 Mid-Western 21.97 16.13 18.33 24.78 20.52 
5 Niagara-lroquoia 28.98 17.76 16.41 Seah) 21.39 
6 Metropolitan 71.77 36.03 26.22 26.77 40.83 
7 Huronia-Lake Simcoe 56.61 18.78 33.61 16.37 36.92 
8 Kawartha Lakes 48.06 23.84 24.36 16.02 32.41 
9 Great Pine Ridge 123.96 21.91 16.56 12.64 68.84 

10 Bay of Quinte 21.05 27.30 25.29 12.79 Zee 
11 Hastings-Land O’Lakes 29.68 36.62 33:09 30.12 32.03 
12 Rideau Lakes-1000 Islands 47.74 28.28 16.42 17.42 32.83 
13 Seaway Valley 37.51 15.62 45.45 13.88 27.93 
14 Lower Ottawa Valley 45.99 40.51 35.26 29.35 39.53 = 
15 Upper Ottawa Valley 40.84 16.38 33.76 21.94 Bo523 
16 Madawaska Valley 59.79 39.37 12.00 22.00 38.63 
17 Haliburton 103.12 20.86 11.34 30.00 53.48 
18 Muskoka 56.25 23.10 19.65 24.96 40.21 
19 Grey- Bruce 47.54 32.23 21232 AMT 33.98 
20 Parry Sound 53.81 39.57 21.43 31.40 42.63 
21 Algonquin Park 70.70 36.91 V7 24.55 51.28 
22 Nipissin 70.10 72.36 41.41 66.19 65.94 
Sudbury .08 : f 
24 Manitoulin 90.22 54.73 - 10.42 70.93 
25 Algoma 33.10 17.84 PESTA 25.13 28.27 
26 Golden Route-101 34.18 101.58 38.96 8.75 48.89 
27 Temiskaming 31.86 61.50 21.39 17.74 30.45 
28 James Bay Frontier 94.80 309.00* 46.96 13.42 67.82 
29 Upper Lake Superior 3.65 57.11 20.42 25.96 37.08 
30 Rainy River 167.84* 10.00 29.32 - 95.26 
31 Lake of the Woods 19.56 69.17 53.00 19.00 48.10 
32 Patricia 41.64 45.72 10.00 = 35.83 
ONTARIO TOTAL $ 45.94 $ 27.26 $ 24.08 See 2187.5 $ 32.46 
Canada, Outside Ontario 3 Alas Seel2ic37, $ 86.42 $ 89.63 $ 146.10 
United States $ 128.04 $ 119.29 $ 175.06 $ 138.97 $ 135.94 
Western Europe $1,714.45 $ 821.61 $1,351.00 $1,122.75 $1,390.81 
Middle East $1,387 .00* $ 958.00* $ - $1,958.00* $1,539.45 
Caribbean and Mexico $ 670.00 $1,111.00* $ 859.00 $1,277.00* $ 910.00 


Average per trip — 
all Destinations $ 75.16 $ 41.15 $ 42.32 $ 47.80 SS DEY 


Note: * To be treated with caution due to limited size of sample. 
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MINNESOTA 
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Ontario Vacation Areas 


1 Kent Essex 
2 Lambton-Sarnia 
3 Central Erie 
4 Mid-Western 
5 Niagara-Iroquoia 
6 Metropolitan 
7 Huronia-Lake Simcoe 
8 Kawartha Lakes 
9 Great Pine Ridge 
10 Bay of Quinte 
11 Hastings & Land O'Lakes 
12 Rideau Lakes—1000 Islands 
13 Seaway Valley 
14 Lower Ottawa Valley 
15 Upper Ottawa Valley 
16 Madawaska Valley 
17 Highlands of Haliburton 
18 Muskoka 
19 Grey-Bruce 
20 Parry Sound, 
Almaguin Hi: 
Georgian Bay 
21 Algonquin Park 
22 Nipissing 
23 Sudbury 
24 Manitoulin 
25 Algoma 
26 Golden Route—101 
27 Timiskaming 
28 James Bay Frontier 
29 Upper Lake Superior 
30 Rainy River 
31 Lake of the Woods 
82 Patricia 


lands, 


Origins by The Five Regions include the 

Regions Following Economic Regions 
East > Eastern Ontario 
Central> Lake Ontario and Georgian Bay 
41 North > North Eastern and North Western Ontario 
West S Lake Erie, Lake St. Clair and Mid Western 
Metro > Metropolitan and Niagara 


MDG oH 2G ACN 


GRAPH NO, 2 


Destinations to Ontario Vacation 
Areas by Economic Regions 


The figures shown on the the top of columns 
indicate numbers of trips in Thousands. 
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1,000 GRAPH NO, 4 


900 
ALL TRIPS, EXPENDITURE BY ONTARIO 
HOUSEHOLDS, BY DESTINATION AND 
SEASONS, JUNE 15, 1966 TO JUNE 14, 1967 
SPRING 
800 March 15 — June 14, 1967 
700 
WINTER 
Dec. 15, 1966 — Mar. 14, 1967 
600 & 
ood 
| 
Oo 
a 
Oo 
2 FALL 
500 2) Sept. 15 — Dec. 14, 1966 
= 
= 
HEEEER 
400 
300 
SUMMER 
June 15 — Sept. 14, 1966 
DaGeae 
H+ 
200 
100 


Ontario Canada Outside TOTAL 
Outside Ontario Continental 
North America 34 


CHAPTER TWO 


VACATION TRIPS — NUMBER, ORIGIN AND DESTINATION, AND 
EXPENDITURES MADE BY ONTARIO HOUSEHOLDS 
JUNE 15, 1966 TO JUNE 14, 1967 


Table |X shows the number of vacation trips taken by Ontario households in each of the five 
Economic Regions used in the sampling. The average number of vacation trips taken per 
household during the period of study was 1.3. 


The highest incidence of vacation trips (1.4) per household taken during the year was 
generated by the Central and Metropolitan Economic Regions, followed by Western Economic 
Region with 1.3, and the Eastern Economic Region with 1.1. 


By multiplying the average number of vacation trips per household by the number of 
households in Ontario, the approximate total number of vacation trips taken by Ontario 
households during the year was obtained: 


1.316 X 1,878,444 = 2,471,236 Approx. 


In Table X, the number of vacation trips taken per person, by Economic Region is shown. 
Table XI gives the average expenditure per vacation trip, by season and destination, per 
Ontario household. 


The average expenditure on vacation trips for the period of this study, by destination, was 
as follows: 


Vacation Trip Average 
Destination Expenditure 
Ontario $ 69.33 
Canada (outside of Ontario) 243.48 
United States 254.22 
Outside North America $1,312.21 


The average expenditure on vacation trips taken to the United States varied by season, as 
follows: 


Average Vacation Trip 


Season Expenditure in the U.S. 
Winter oe 
Fall Bo2 72 
Spring 306.09 
Summer $175.45 


Vacation trips taken to Ontario destinations during the Fall season had the highest average 
expenditure ($74.62), and second highest during the Summer ($72.30). 


Average expenditures for vacation trips taken to the rest of Canada (outside of Ontario) 
were more or less uniform throughout the year, with a marked lowering of cost during the 
Spring. 


Average expenditures on vacation trips taken outside of North America were highest in the 
Summer, followed by Spring, Fall and Winter, in that order: 


Average Vacation Trip Expenditure 


Season Outside North America 
Summer $1,437.00 
See 1,337.13 
Fall 1,213.40 
Winter $ 957.41 


So 


Although 66.7 per cent of vacation trips generated by Ontario households were taken to 
destinations in Ontario, they accounted for only 27.6 per cent of the total expenditures on this 
type of trip as illustrated in Table XI] and Graph No. 5. 

Percentage of vacation trips and corresponding expenditures to destinations other than 
Ontario were: 


Number of Vacation Trips 
and Expenditure 
in per cent 


14.6% of trips 
21.2% of expenditure 


15.1% of trips 
22.9% of expenditure 


3.6% of trips 
28.3% of expenditure 


Destination 
Canada (outside of Ontario) 
United States 


Outside Continental 
North America 


During the winter, approximately 41,000 vacation trips were made by Ontario households 
to the United States with an expenditure of $21.4 millions, compared with 233,000 vacation 
trips to the United States during the summer, on which an expenditure of $40.9 millions was 
made. 

Graphs Nos. 6 and 7 show that for all destinations other than the U.S.A., more than half of 
all vacation trips and more than half of the total expenditures on this type of trip were made 
during the summer. For the U.S.A. only, expenditures were slightly less than 50 per cent during 
the summer. 


Vacation Factor in Travel 
by Ontario Households 


Table XII] shows the incidence of vacation as part of business and personal trips. 
An annual average of 18 per cent of personal trips contained a vacation factor. 
By season, the vacation factor was as follows: 


Percentage of All Personal 


Season Trips as Part of 
Vacation 
Spring 11.6% 
Summer 31.8% 
Fall 8.2% 
Winter 7.8% 


As may be seen, the vacation factor for all trips was much higher during the summer 
months, and although the annual average during business trips was only 2.4 per cent, this also 
peaked in summer to 6.5 per cent. 


Results of a study of the Travel Habits and Expenditures of Metropolitan Toronto House- 
holds done in 1966, showed a similar tendency with regard to vacation factor on trips taken by 
Metropolitan Toronto households.* 


Note: (*) “Analysis of the Travel Habits and Expenditures of Metropolitan Toronto Households, 1966”, 
Ontario Department of Tourism and Information, Travel Research Branch, p.35 
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TABLE X 


NUMBER OF VACATION TRIPS TAKEN PER PERSON 


GENERATED BY THE FIVE STUDY REGIONS) 


JUNE 15, 1966 TO JUNE 14, 1967 


Region 


Number of Vacation 


Trips Generated 


Population(**) 


Number of 
Trips per person 


Metropolitan Horseshoe 1,285,315 3,342,139 0.38 
Western 480,261 1,349, 250 0.36 
Northern 187,758 739,712 0.25 
Central 265, 124 678,846 0.39 
Eastern 252,778 850,923 0.30 

Total — Ontario 2,471,236 6,960,870 0.36 


(*) Note: Metropolitan Horseshoe 


Western 
Northern 
Central 
Eastern 


= Metropolitan and Niagara Economic Regions 


FL ees 


= Eastern Ontario Economic Region 


Lake Erie, Lake St. Clair and Upper Grand River Economic Regions 
Northeastern and Northwestern Economic Regions 
Georgian Bay and Lake Ontario Economic Regions 


(**) Source: ‘‘Population Statistics for Ontario”, August 1966, Ontario Department of Economics and 


Development, Economic Analysis Branch 


TABLE XI 


AVERAGE EXPENDITURE MADE BY ONTARIO HOUSEHOLDS 


PER VACATION TRIP, BY SEASON AND BY DESTINATION 


JUNE 15, 1966 TO JUNE 14, 1967 


Destination June 15/66- Sept. 15/66- Dec. 15/66- March 15/67- Average 
Sept. 14/66 Dec. 14/66 March 14/67 June 14/67 For Year 

Ontario Sh572.30 $74.62 Sie 05479 $ 49.19 $ 69.33 

Canada Outside 

Ontario 267.82 280.45 292.67 149.92 243.48 

U.S.A. 175.45 352.72 522.68 306.09 254.22 

Outside Continental North 

America 1,437.00 1,213.40 957.41 Weaeyele 1312-21 

Weighted Average $ 147.92 Se lf 572 S 2/26) $ 207.83 $ 167.56 
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TABLE XII (CONT'’D.) 


NUMBER OF VACATION TRIPS AND EXPENDITURES MADE BY ONTARIO HOUSEHOLDS BY DESTINATION AND BY SEASON 


Winter Spring Total 
Number % Expenditure % Number % Expenditure % Number % Expenditure % 
29,327 39.35 $ 1,636, 299 6.00 62,069 98.24 $ 3,052,999 14.60 863,950 67.22 $ 60,782,904 26.25 
10,333 13.87 3,024, 139 11.10 25,573 24.00 3,833,926 18.33 179, 182 13.94 45,372,553 19.60 
24,807 33.29 12,966,042 47.5] 10,942 10.27 3,349, 286 16.01 183,692 14.29 47,663,558 20.59 
10,056 13.49 9,627,678 OHS 52/986 7.49 10,678, 307 91.06 98,491 4.55 77,695,893 33.96 
74,523 100.00% $27,254, 158 100.00% 106,570 100.00% $20,914,518 100.00% 1,285,315 100.00% $231,514,908 100.00% 
24,070 64.74 $ 1,342,985 14.80 42,980 90.09 $ 2,114,065 10.26 341, 156 71.04 $ 23 349,809 30.92 
1,426 3.84 417,344 4.60 d97p02 22.18 79310253 14.22 39,031 8.13 8,183,476 10.84 
8,909 23.96 4,656,527 51.32 15,093 17559 4,619,884 22.41 82,171 17.10 20,714,799 27.43 
2,774 7.46 2,699,845 29.28 8, 188 9.54 10,948, 406 dou 17,903 313 23,268,990 30.81 
37,179 100.00% $ 9,072,701 100.00% 85,813 100.00% $20,613 608 100.00% 480,261 100.00% $ 75,517,074 100.00% 
14,291 75.50 $ 797,366 27.42 19,104 61.20 $ 939,672 20.37 126,519 67.38 $ 8,505,682 32.49 
2,672 14.12 782,009 26.89 9,635 18.05 844 804 18.31 30,854 16.43 7,731,780 29.54 
1,271 6.71 664,322 22.84 5,659 18.12 1,732, 188 37.59 27,484 14.64 6,341, 436 24.22 
694 3.67 664,440 22.85 820 2.63 1,096,445 23.17 2,901 1:55 oS fh 13.75 
18,928 100.00% $ 2,908,137 100.00% 31,218 100.00% $ 4,613, 109 100.00% 187,758 100.00% $ 26,178, 169 100.00% 
18,609 76.00 $ 1,038,289 27.45 23,682 98.64 $ 1,164,851 17,15 203,923 76.92 $ 13,937,561 42.03 
1,426 5.82 417,344 11.04 Tot 18.61 1,126,955 16.60 22,625 8.53 9,297,804 15.85 
4,45] 18.18 2,326,434 61.51 7,946 18.69 2,309,789 34.02 34,863 13515 9,264,394 27.93 
~ - - ~ 1,637 4.06 2,188,879 eV Ars 3713 1.40 4,707,897 14,19 
_ 24,486 100.00% $ 3,782,067 100.00% 40, 382 100.00% $ 6,790,474 100.00% 265,124 100.00% $ 33,167,656 100.00% 
10,525 51.88 $ 587,243 12.21 13,928 26.18 $ 685,082 5.28 112,976 44.70 $ 7,718,478 16.17 
6,770 33.37 1,981,362 41.19 23,873 44.87 3,979,062 27.55 88, 255 34.91 21,093,294 44.22 
1,431 7.06 747,947 15.55 11,510 21.64 3,523, 149 27.13 45,230 17.89 10,953, 149 22.96 
1,560 7.69 1,493,557 31.05 3,889 il 9,200,097 40.04 6,317 2.90 7,940,971 16.65 
20, 286 100.00% $ 4,810, 109 100.00% 53,200 100.00% $12,987,390 100.00% 252,/78 100.00% $ 47,705,892 ~~ 100.00% 
96,822 55.20 $ 5,402, 182 11.30 161,763 51.00 $ 7,956,669 12.07 1,648,524 66.71 $114,294 434 27.60 
22,627 12.90 6,622,198 13.85 82, 150 25.90 12,316,000 18.68 359,947 14.57 87,638,907 21.16 
40,869 23.30 21,361,272 4466 50,750 16.00 15,534,296 23.57 373,440 Nell 94 937,336 22.93 
15,084 8.60 14,441,520 30.19 22,520 7.10 30,112,134 45.68 89,325 3.61 117,213,022 28.31 
175, 402 100.00% $47,827,172 100.00% 317,183 100.00% $65,919,099 100.00% 2,471,236 100.00% $414, 083,699 100.00% 
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NUMBER OF VACATION TRIPS AND EXPENDITURES BY RESIDENTS OF ONTARIO 
SHOWING DESTINATIONS, JUNE 15, 1966 TO JUNE 14, 1967 


NUMBER OF TRIPS 
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GRAPH NO, 6 


NUMBER OF VACATION TRIPS AND EXPENDITURES BY ONTARIO HOUSEHOLDS, 
SHOWING DESTINATION AND SEASONS, JUNE 15, 1966 TO JUNE 14, 1967 


Expenditures in Millions of Dollars 
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NUMBER OF TRIPS - IN THOUSANDS 


GRAPH NO, 7 
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CHAPTER THREE 


PRIMARY REASONS FOR TRAVEL 


The primary reasons given for travel on vacation and personal trips made by Ontario households 
during the period of study are illustrated in Graph No. 8. 


Vacation Trips 


The most revealing factor was that ‘‘sightseeing and relaxation” were mentioned as the primary 
reason for travel on vacation trips in 36 per cent of the cases. In another recent study carried 
out by the Ontario Department of Tourism and Information, ‘Visitors to Ontario Government 
Reception Centres, 1967’’ many United States’ visitors to Ontario reported similarly. 


The second highest reason given for vacation trips was ‘‘visiting friends and relatives’’ 
(S3:276)8 


“Personal and family affairs’ were given as the primary reason for 17.4 per cent of vacation 
trips; ‘fishing and hunting’ for 6 per cent; ‘‘entertainment” for 4 per cent; ‘‘other outdoor 
recreation” for 1.9 per cent; and ‘‘shopping” for 1.6 per cent. 


Personal Trips 


Primary reason given for personal trips was heavily concentrated in ‘‘visiting friends and 
relatives’ and “‘personal and family affairs’’ — altogether 58.3 per cent. 


The third primary reason was “‘sightseeing and relaxation’, reported by 17.3 per cent. 


In general, the percentage of vacation and personal trips by trip reasons given, was as 
follows: 


SUMMARY 
Pri 
ey AEESOT Vacation Personal 

for Trip 
Visiting friends, relatives, 

and personal/family affairs 50.6% 58.3% 
Outdoor activities 

and recreation 43.3 2551 
Other 6.1 16.6 
Total 100.0% 100.0% 


There was little difference in the primary reasons given for taking vacation and personal 
trips. Outdoor activities were more prevalent on strictly vacation trips as would be expected. In 
each trip type however, ‘‘visiting friends or relatives’’, and ‘‘personal and family affairs’’ were 
stated as the reason for more than half of all trips. 


Usage of homes of friends or relatives as accommodation during vacation and personal trips 
reflected this factor as it was quite high on all trips of this kind originating in Ontario 
households. 


Business Trips 


Of all business trips generated by Ontario households during the period of study, 78.6 per cent 
were primarily for business reasons only, and 21.4 per cent for business conventions. 
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GRAPH NO, 8 


PRIMARY REASONS FOR TRAVEL OF ONTARIO HOUSEHOLDS 
JUNE 15, 1966 TO JUNE 14, 1967 
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CHAPTER FOUR 


DURATION OF TRIPS 


There is a marked difference between the number of days spent on vacation trips as compared 
to the other two trip types. 


The average duration of all trips throughout the period of study was found to be as follows: 


Type of Trip eae 
Vacation 6.4 days 
Personal 1.2 days 
Vacation Trips 
The average duration of vacation trips by season was as follows: 
Season everage 
Duration 
Spring 5.4 days 
Summer 6.6 days 
Fall 5.8 days 
Winter 8.1 days 
Average: throughout the year 6.4 days 


It may be observed that vacation trips, regardless of the season, have an average duration of 
approximately one week. 
The following table gives more specific information on the duration of vacation trips: 


Duration of Vacation Trips Made by Residents of Ontario 
Showing Number of Respondents and Guest-Days 
June 15, 1966 to June 14, 1967 


Number of Number of 
Duration of Trip Respondents Guest-Days 
in per cent in per cent 
1 day or less 21.5% 1.70% 
1 night 6.7 1.06 
2 nights 12.3 3.90 
3 nights 9.1 4.33 
4 or more nights 48.8 89.01 
Did not state 1.6 — 
Total 100.00% 100.00% 


As may be seen, 48.8 per cent of respondents whose trip duration was four or more nights, 
accumulated 89 per cent of guest-days. There is no need to emphasize the close correlation 
between the number of guest-days generated and the amount of expenditure on these trips. It is 
obvious that increased use of all advertising media should be made, directed to promoting longer 
vacations within the province, as these trips are highly desirable from the viewpoint of our 
tourist economy. 
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Personal Trips 


This type of trip was of the shortest duration, having an average of only 1.2 days, and there was 
little variation in length throughout the year. 


Business Trips 


The average duration of a business trip was 1.8 days. There was a high variation per season; the 
summer average was 2.5 days, and the fall average only 1.3 days. During the summer, secondary 
reasons were influential in increasing the length of stay. As noted in Chapter Two, the vacation 


factor in business trips was highest in summer. 
The following table shows in detail, the duration of business trips and the number of 
guest-days generated by them: 


Duration of Business Trips Made by Residents of Ontario 
Showing Number of Respondents and Guest-Days 
June 15, 1966 to June 14, 1967 


Number of Number of 
Duration of Trip Respondents Guest-Days 
in per cent in per cent 
1 day or less 57.5% 15.96% 
1 night 14.4 8.00 
2 nights 10.3 11.44 
3 nights 6.0 9.99 
4 or more nights TAG 54.61 
Did not state 0.7 = 
Total 100.00% 100.00% 


A comparison was made of the average duration of all trips in the five Study Regions and 
throughout the four seasons. The distribution was found to be as follows: 


Ontario Region Average Duration 


All Year 
Metropolitan Horseshoe 2.5 days 
Western Ontario 1.7 days 
Central Ontario 1.6 days 
Eastern Ontario 2.1 days 
Northern Ontario 2.4 days 


Duration — all Ontario 2.0 days 


As may be seen the differences are not too significant. 
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CHAPTER FIVE 


WHO TRAVELS WITH WHOM 


For purposes of analysis, all trips originating in Ontario households sampled in this study from 
June 15, 1966 to June 14, 1967, were divided into three categories: 


Vacation 
Personal 
Business 


and then into the following trip combinations: 

— Male head of household alone 

— Female head of household alone 

— Both male and female heads of household 

— Neither male nor female head of household i.e. child, children, other relatives of unrelated 
person, unaccompanied by either male or female household head 

— Combinations of the above — with children, adult relatives, other family members, or 
unrelated persons. 


The percentage of trip combinations in all categories are shown in Table XIV. 


Vacation Trips 


The combination of vacation trips taken by Ontario households during the period of study was 
as follows: 


ee 
Vacation Trip 


Combinations In'per-cent 
Male head of household only 8.40% 
Female head of household only 12.43 
Both male and female household heads 67.75 
Neither male nor female household head 11.42 
Total 100.00% 


As may be seen, more than two-thirds of all vacation trips were made in combination with 
both male and female family heads. 


Table XIV also shows the percentage of trips taken in combination of both family heads 
accompanied by children. 

In 33.3 per cent of vacation trips with male head of household only, the male head of 
household travelled entirely unaccompanied. 


In only 11.7 per cent of vacation trips with female head of household only, the female head 
of household travelled entirely unaccompanied. In 44.4 per cent of vacation trips, she was 
accompanied by children; in approximately 20 per cent, by other relatives, and in 18.5 per cent, 
by an unrelated person, or persons. 

As mentioned above, more than two-thirds of all vacation trips were made by male and 
female heads of household together, and in 65 per cent of these, they were accompanied by 
children. In 10 per cent, they were accompanied by other relatives, and in 6 per cent, by 
unrelated persons. Only in 18.6 per cent of vacation trips taken by male and female heads of 
household together, were they unaccompanied by other persons. 


Personal Trips 


A great many kinds of trip are included in this category, such as visiting friends or relatives, 
weekend trips to cottage or cabin, etc. 

The combinations of trip parties taking personal trips during the survey period were as 
follows: 
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Personal 


Trip Combinations JuiPe Mey 
Male head of household alone 11.65% 
Female head of household alone 13.95 
Both male and female heads of household 64.05 
Neither head of household, i.e. child, 

children, other relative or unrelated 

person, unaccompanied by either male 

or female head of household 10.35 
Total 100.00% 


Table XIV shows the percentage of personal trips made by various combinations of persons. 


The tendency of male and female heads of family to travel together with children, relatives 
or friends was more or less the same for vacation and personal trips, as illustrated below: 


—_—_—_—_———————————————————————— 


Combinations of persons 


Vacation Trips 


Personal Trips 


in per cent in per cent 

Both male and female heads 18.6% 23.0% 
Both male and female heads of 

household, with children 64.9 58.5 
Both male and female heads of 

household, with relative(s) 10.6 11.0 
Both male and female heads of 

household, with unrelated person(s) 5.9 7.5 
Total 100.0% 100.0% 


Business Trips 


Analysis of combinations during business trips are also shown in Table XIV and as could be 
expected, there was a significant difference between these, vacation trips, and personal trips. 


The combinations of trip parties on business trips taken during the period of study were as 


follows: 


Composition on 


Business Trips AME Pa 
Male head of household alone 54.64% 
Female head of household alone 8.66 
Both male and female head of household 30.12 
Neither male nor female household head 6.58 
100.00% 


Total 


As may be seen, the majority of business trips were taken by the male head of household, 


alone. 


28.8 per cent of business trips were made by the female head of household travelling alone. 


(See Table XIV.) 


The male head of household travelled without the female head, but accompanied by 


children, on only 6.2 per cent of the business trips made during the survey. 


The male head of household travelling without the female head, was accompanied by an 
unrelated person in approximately 26.9 per cent of the business trips taken. When the male 
head of the household was accompanied by the female head of the household, the percentage of 
trip combinations with an unrelated person, was only 10 per cent. 
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Graph No. 9 illustrates the number of persons travelling together in each of the three trip 
types. 


The average number of persons per trip in all three trip categories, was as follows: 


—-————— 


Trip Category Se anes 
Vacation SS 
Personal 3.4 
Business 2.1 


The various combinations of household members and unrelated persons travelling together 
on trips were more or less the same throughout the year. 
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TABLE XIV 


COMBINATIONS OF PERSONS ON TRIPS ORIGINATING IN ONTARIO HOUSEHOLDS 


JUNE 15, 1966 TO JUNE 14, 1967 


Combinations 


Vacation Trips 
in per cent 


Personal Trips 
in per cent 


Business Trips 
in per cent 


Male Head of household 


(8.40% = 100.0%) 


(11.65% = 100.0%) 


(54.64% = 100.0%) 


Alone 

Adult children 
Teenage children 
School-age children 
Pre-school children 
Adult relatives 

Other family members 
Unrelated persons 


Female Head of household 


(12.43% = 100.0%) 


33.3% 
6.0 
6.0 
8.3 
6.0 
9.4 
6.0 

25.0 


(13.95% = 100.0%) 


(8.66% = 100.0%) 


Alone 

Adult children 
Teenage children 
School-age children 
Pre-school children 
Adult relatives 
Other family members 
Unrelated persons 


Both Male and Female Head 


(67.75% = 100.0%) 


15.1% 
6.5 


28.8% 
9.8 
6.8 
oy) 
8.0 
6.8 
4.6 

35./ 


(30.12% = 100.0%) 


Alone 

Adult children 
Teenage children 
School-age children 
Pre-school children 
Adult relatives 

Other family members 
Unrelated persons 


Neither Male nor Female Head 


(11.42% = 100.0%) 


(6.58% = 100.0%) 


Alone 

Adult children 
Teenage children 
School-age children 
Pre-school children 
Adult relatives 

Other family members 
Unrelated persons 


33.3% 

16.7 
3.0 
6.1 
7.6 

33.3 


(100.0%) 


(100.0%) 


oy 


%0S OV 0€ 02 OL 0 


24045 4ON PIC 


suosi3d alow 1o aulN 


suosiad 4y4Bi9 


suosisd UB8AZS 


SUOSJ9 q XIS 


SUOSJaq BAI 


SUOSI9¢q INO 


SUOSI3q aot] 


suosi3¢d OM] 


ZL Cl 


uosj3ad 9uCQ 


Sdldl SSANISNG Sdldl IWNOSU3d Sdld¥l NOILVIVA dla¥i HOVA NO 


6 “ON HdVuO 


SNOSYdd 40 YSaWNN 


196\ “71 ANNA OL 9961 “SI ANAL - OLYVINO NI ONILVNIOIYO dial Yad SNOSYd 4O dagWNN 


53 


CHAPTER SIX 


MODE OF TRANSPORTATION 


Table XV refers to the mode of transportation used in all trip categories by Ontario households, 
June 15, 1966 to June 14, 1967. 


The passenger car was the mode of transportation used most frequently in all trip categories, 
as follows: 


—_—_—_—_—_—_—_—_————————————— 


Trip In per cent 
Category of all Trips 
Vacation 86.9% 
Personal 92.8% 
Business 85.6% 


Commercial airlines were used as follows: 


Eee 


Trip In per cent 
Category of all Trips 
Vacation 6.3% 
Personal 0.9% 
Business 11.2% 


Comparison was made of mode of travel by season and no significant variation was observed 
with the exception of an increase in air travel on business trips during the spring and summer, as 
may be seen in the following breakdown by season: 


Business Trips on Commercial Airlines 


In per cent of 


Season all Business Trips 
Sime 14.5% 
Summer 13.9% 
Fall 10.3% 
Winter 2 07 


(*)Average — all Seasons 11.2% 


a ee ee ee 
Further examination of the use of commercial airlines on business trips originating in the 


five regions into which the province was divided for purposes of the study revealed the 
following: 


Business Trips — Commercial Airlines 


Region of In per cent of all 
Origin Business Trips 
Central 0.8% 
Northern 7.0% 
Eastern 17.4% 
Metropolitan Horseshoe 18.1% 
Western 6.6% 


Weighted Average for Ontario — 11.2% 


Note: (*) All averages in the report are weighted. 
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The heavily concentrated business and administrative centres in the Metropolitan Horseshoe 
(Toronto and Hamilton) and Eastern (Ottawa) Regions generated a very high usage of commer- 
cial airlines. 


This trend was also noted in a previous study — “The Travel Habits and Expenditures of 
Metropolitan Toronto Households, 1966”, which showed that 17.0 per cent* of business trips 
using commercial airlines as mode of transportation, originated in Metropolitan Toronto 


households. 
Business Trips by Passenger Car 


Usage of passenger car on business trips originating in the five Regions of this study was as 
follows: 


Regonof ~~~ ~—~—~—~SsUIn percent offal 
Origin Business Trips 
[Toe LL,  auee, mues 
Northern 93.5% 
Eastern 76.2% 
Metropolitan Horseshoe 79.8% 
Western 92.3% 


Weighted Average for Ontario — 85.6% 


The more intensive use of commercial airlines on business trips originating in the Eastern 
and Metropolitan Horseshoe Regions was offset by less usage of the passenger car on this type 
of trip. 


Number of Miles per Trip, by Passenger Car 


The majority of trips in all categories, as previously noted, were taken by passenger car, and the 
average round-trip milage for trips taken by this mode of transportation was calculated to be as 
follows: 


Average Milage per 
Trip Category Trip taken by 
Passenger Car 


Vacation 464 miles 
Personal 177 miles 
Business 229 miles 


Weighted average milage — 
all trip categories by Passenger Car — 224 miles 


Vacation trips generated the highest average milage, followed by business, and then by 
personal trips. 


Source: (*) “Analysis of the Travel Habits and Expenditures of Metropolitan Toronto Households, 1966”, 
Travel Research Branch, Ontario Department of Tourism and Information, Table VII, p.38. 
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The average number of trips taken per Ontario household during the study period was 
8.35*. Breakdown of this figure by trip category was as follows: 


Average Number of Trips 


Trip Category per Ontario Household 
per Year 
Vacation 1ES2 
Personal 5.99 
Business 1.04 
Average — all Trips 8.35 


—_—_—_——————— 


Passenger cars were used as mode of transportation in 86.9 per cent of vacation trips, 92.8 
per cent of personal trips, and 85.6 per cent of business trips. (See Table XV.) On the basis of 
this information, and given the average number of miles per trip, as above, the following 
information was obtained. 


Passenger Car Usage Average Number Number of Average Total Milage 
Trip in per cent of all of Trips per Trips by Milage All Trips By 
Category Trips Ontario Passenger per Passenger Car 
Household Car Trip 
ee ee 
(1) (2) (1) x (2) _ (3) (4) (3) x (4) = (5) 
100 
Vacation 86.9% 132 ais 464 534 
Personal 92.8% 5.99 5.56 Vay 984 
Business 85.6% 1.04 0.89 229 204 
Total milage by passenger car per household — all trip categories...... 1,722 miles 


The estimated average milage per Ontario vehicle in 1966 was 9,200** and taking this 
number as 100 per cent of all trips of any kind whatsoever, the average milage per vehicle on all 
trip classifications covered by this study was calculated as follows: 


Percentage of Vacation, Personal and Business (5) 
Trip Milage Compared with the Average Yearly Milage of 
all Trips Taken by Ontario Households 


Average milage per Ontario 


vehicle, 1966 9,200= 100% 
Average milage per vehicle 

— all trip categories contained 7 22= 1996 
in this study 


ee 


Note: *See Chapter One, p.16 


Source: (ee) Ontario Department of Highways, Research Branch 
Note: (“**) See Definitions, page — 9 


56 


From “The Study of the Travel Habits and Expenditures of Metropolitan Toronto House- 
holds” done in 1964-65, it was found that the average milage per vehicle on business and 
personal trips taken by passenger car was 2,688 vehicle miles, or 26.9 per cent.* 


Although this is considerably higher than the figure shown here for Ontario households 
(1,722) it is probably due to the fact that the respondents sampled in the Metropolitan Toronto 
Study must travel on the average greater distances from Metro Toronto to their summer 
residences and resort and recreation areas than for instance, do residents of Ottawa or North 
Bay. As well as the fact that the studies were based on widely different samples (Ontario and 
Metro Toronto), it should also be noted that the Ontario sample included all trips of more than 
25 miles in one direction from place of residence, and the Metropolitan Toronto sample 
included all trips beyond Metro boundaries, many of which could have been less than 25 miles. 


Starting Date of Trips 
Table XVI shows the starting date of trips in all categories. 


Commencement dates of business and personal trips were fairly uniform throughout the 
year, with a slightly lower percentage of these taking place during the winter. 


Naturally, there was a heavy concentration of commencement dates for vacation trips 
during the summer. From June 15th to September 6th, 64.6 per cent of all vacation trips taken 
by Ontario households started in that period. 


The remaining 35.4 per cent of vacation trips were taken during the other three seasons. 


Note: (*) Analysis of the Travel Habits and Expenditures of Metropolitan Toronto Households, 1966 — 
Ontario Department of Tourism and Information, Travel Research Branch Report No. 5, p.26. 
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TABLE XV 


MODE OF TRANSPORTATION USED ON TRIPS 
ORIGINATING IN ONTARIO HOUSEHOLDS 


JUNE 15, 1966 TO JUNE 14, 1967 


: Vacation Personal 
Mode of Transportation Trins Te 

Automobile 86.9% 92.8% 
Bus 6.4 4.1 
Train BI 2.1 
Commercial Airlines 6.3 0.9 
Ship or Boat Cee 0.6 
Did Not State 15 1.4 

eOMeAGs 108.4%* 101.9%* 


Business 
Trips 


85.6% 
2.8 
4.9 

LZ 
0.2 


i 


106. 4%* 


Note: *Totals add to more than 100% due to multiple modes per trip 
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STARTING DATE OF VACATION, PERSONAL AND BUSINESS TRIPS BY ONTARIO 


Starting Date of 


TABLE XVI 


HOUSEHOLDS, BY TWO WEEK PERIODS 


JUNE 15, 1966 TO JUNE 14, 1967 


Vacation Trips 


Personal Trips 


Business Trips 


ie Rae In % of Respondents eats 
Before June 15, 1966 1.1% 0.9% 1.7% 
June 15 — June 28 4.9) 5.7 a 
June 29 - July 12 i 6.0 3.8 
July 13 - July 26 13.5 4.6 39 
July 27 - Aug. 9 14.9 eee 4.2 ef. 
Aug. 10 — Aug. 23 11.1 4.6 2.8 
Aug. 24 — Sept. 6 8.1 45 7d) 
Sept. 7 — Sept. 14* 2.9 1.9 23 
Sept. 15 — Sept. 28 2.9 6.4 4.9 
Sept. 29 - Oct. 12 zo 5.9 3.9 
Oct. 13 - Oct. 26 13 4.2 3.8 
Oct. 27 - Nov. 9 1.8 3:3 3:3 
Nov. 10 — Nov. 23 1 Oe) 30 
Nov. 24 — Dec. 7 0.3 2.6 4.9 
Dec. 8 — Dec. 14* 0.5 12 ey 
Dec. 15 — Dec. 28 2.7 4.3 1.9 
Dec. 29/66 — Jan. 11/67 2 Zl 302 
Jan. 12 - Jan. 25 0.8 ta 3.8 
Jan. 26 — Feb. 8 0.5 2.0 3.4 
Feb. 9 — Feb. 22 0.7 (43) 4.2 
Feb. 23 - Mar. 8 1.0 3.0 4.0 
Mar. 9 — Mar. 14* 0.5 14 2.0 
Mar. 15 — Mar. 28 2.4 3.8 46 
Mar. 29 — Apr. 11 de 2.2 3 
Apr. 12 - Apr. 25 Let Lio 3.8 
Apr. 26 — May 9 1.0 ) 4.0 
May 10 - May 23 3.0 4.4 3.4 
May 24 - June 6 2.2 30 3.6 
June 7 — June 14* 1.8 2.3 2.0 
Did Not State 0.9 0.5 11 
Total 100.0% 100.0% 100.0% 


Note: * — One week period only 
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CHAPTER SEVEN 


FACILITIES USED BY ONTARIO HOUSEHOLDS ON TRIPS 
TAKEN FROM JUNE 15, 1966 TO JUNE 14, 1967 


(a) Accommodation 


Tables XVII and XVIII refer to the type of accommodation used on all trips generated by 
Ontario households during the period of study. 


In many cases, particularly on Personal and Business trips, overnight accommodation was 
not required. 


Trip Category — NO In per cent of all 
Accommodation Required Respondents 
Vacation 15.7% 
Personal 56.5% 
Business 54.6% 


—_—_—_—_—_—_—_——————————————— 


This factor has also been illustrated in Graph No. 10. 


Next, those trips which did require overnight accommodation were classified by type of 
accommodation used. This factor, which is highly relevant to the tourist industry, is shown in 
Table XVIII and Graph No. 11. 


Accommodation Used on Business Trips 


It was found that commercial hotel or motel accommodation was used for 71 per cent of all 
business trips requiring overnight accommodation compared with 20 per cent usage of homes or 
cottages of friends or relatives. This is almost identical with the pattern revealed in the earlier 
study — “Analysis of the Travel Habits and Expenditures of Metropolitan Toronto Households, 
1966”. 


Further comparison of the type of accommodation used during the two studies showed: 


In per cent of all Respondents 


Type of Accommodation Ontario Metropolitan 
used on Business Trips Households Toronto Study 

Commercial hotel/motel 71.00% 74.65% 

Resort/lodge 1.40 SL 7/8 

Home or cottage of friend/relative 20.20 11.13 

Own or rented cottage/cabin 3.60 3.92 

Camping 3.80 — 

Other —- 6.57 

Total 100.00% 100.00% 


Accommodation Used on Personal and on Vacation Trips 


Comparison of data obtained in the Ontario and in the Metropolitan Toronto studies revealed a 
similarity in pattern of type of accommodation used, although in this report, personal trips were 
separated into two categories — vacation and personal. 
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Graph No. 11 shows a disparate usage of commerical hotel and motel accommodation on 
personal and vacation trips generated by Ontario households compared with home or cottage of 
friends or relatives. 


Trip Commercial Home/Cottage 
Category Hotel/Motel of Friend/Relative 
Vacation 24.3% 43.1% 
Personal 11.6% 61.9% 


Personal trips generated a very high utilization of homes or cottages of friends or relatives. 


Usage of commercial hotel and motel accommodation on vacation trips was more than 
double that of personal trips accompanied by less frequent usage of home or cottage of friend 
or relative. 


The weighted average for each trip category was calculated and the percentage of overnight 
accommodation used in all categories was found to be as follows: 


“Typeof Overnight | All trips— Ontario — 
Accommodation Used Households in per cent 
Commercial hotel/motel 21.9% 
Resort/lodge 2.4 

Home or cottage of friend/relative 51.8 

Own or rented cottage/cabin 16.5 

Camping 7.4 

Total 100.0% 


Again, there was close similarity in the percentage of overnight accommodation used in this 
study and that of Metropolitan Toronto Households carried out in 1965. 


Type of Accommodation Used, By Destination 


Accommodation used on all types of trips where overnight accommodation was required was 
analysed by destination of trips in Table XIX. 


The home or cottage of friends or relatives was the prime accommodation used, being about 
56 per cent for Ontario destinations, and more or less uniform throughout the thirty-two 
vacation areas. The use of commercial hotels or motels was well above average in the more 
northern areas of the province. 


The use of own or rented cottage or cabin averaged about twenty per cent for the province, 
with notable exceptions in the Huronia — Lake Simcoe, Madawaska Valley, Haliburton and 
Muskoka vacation areas. As these are the major private cottage areas used by southern Ontario 
households, their average of about fifty per cent of the accommodation used in the area was as 
expected. 


Camping facilities were used to a higher degree in Algonquin Park and Manitoulin Island 
areas. 


Destinations outside of Ontario indicated a much higher use of commercial hotel or motel 
facilities (about 50%) than within the province. Use of home or cottage of friends or relatives 
was still remarkably high outside the province, and was just slightly under the average for 
Ontario. 

It must be mentioned that some caution should be used in interpreting the percentage usage 


for the thirty-two vacation areas and the U.S.A., as any extended trips would at times require 
the use of accommodation in an area or areas other than the final destination area. 


TABLE XVII 


TYPE OF ACCOMMODATION USED ON ALL TRIPS 
GENERATED BY ONTARIO HOUSEHOLDS 


JUNE 15, 1966 TO JUNE 14, 1967 


In Per Cent of all Respondents 


Type of Accommodation a Basis ele 
Commercial Hotel/Motel 22.4% 4.8% 31.3% 
Holiday Resort a) 0.8 0.6 
Home or Cottage of Friends/Relatives 39:7 Mesh 8.9 
Own or Rented Cottage/Cabin 16.0 Hed 1.6 
Camping 10.5 Es) 1.7 
En Route 1.8 0.7 0.4 
None Required 15:7 56.5 54.6 
Did Not State De 2.4 2.8 
Opes 112.3%* 101.1%* 101.9%* 


Note: (*) Totals of more than 100% caused by multiple usage. 
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TABLE XVIII 


TYPE OF ACCOMMODATION USED ON ALL TRIPS 
GENERATED BY ONTARIO HOUSEHOLDS 
WHERE OVERNIGHT ACCOMMODATION WAS REQUIRED 


JUNE 15, 1966 TO JUNE 14, 1967 


In per cent of Respondents 
requiring overnight accommodation 


Vacation Personal Business 

Type of Accommodation Trips Trips Trips 
Commercial Hotel/Motel 24.3% 11.6% 71.0% 
Holiday Resort 3.8 19 1.4 
Home or Cottage of Friends/Relatives 43.1 61.9 20.2 
Own or Rented Cottage/Cabin 17.4 18.6 3.6 
Camping 11.4 6.0 3.8 

TOsGAL 100.0% 100.0% 100.0% 
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Destination 


Kent-Essex 
Lambton-Sarnia 
Central Erie 
Mid-Western 
Niagara-lroquoia 
Metropolitan 
Huronia-Lake Simcoe 
Kawartha Lakes 
Great Pine Ridge 
Bay of Quinte 
Hastings-Land O’Lakes 
Rideau Lakes-1000 Islands 
Seaway Valley 
Lower Ottawa Valley 
Upper Ottawa Valley 
Madawaska Valley 
Haliburton 

Muskoka 

Grey-Bruce 

Parry Sound 
Algonquin Park 
Nipissing 

Sudbury 

Manitoulin 

Algoma 

Golden Route-101 
Temiskaming 

James Bay Frontier* 
Thunder Bay 

Rainy River* 

Lake of the Woods* 
Patricia* 


TOTAL ONTARIO 


CANADA OUTSIDE ONTARIO 


UNITED STATES 


OUTSIDE CONTINENTAL 
NORTH AMERICA 


TOTAL, ALL DESTINATIONS 


TABLE XIX 


TYPE OF ACCOMMODATION USED ON TRIPS TO DESTINATIONS SHOWN 


(WHERE OVERNIGHT ACCOMMODATION WAS REQUIRED) 


JUNE 15, 1966 TO JUNE 14, 1967 


BY RESIDENTS OF ONTARIO 


Commercial 
Hotel/ 
Motel 


Holiday Home or Cottage Own or Rented 
Resort of Friends/ Cottage/ Camping _— Total 
Relatives Cabin 
-% 65.1% 4.7% 12.3% 100% 
- 62.3 10.2 23.2 100% 
0.7 70.1 9.8 6.6 100% 
1.1 75.4 9.4 a5 100% 
1.0 66.6 8.2 7.4 100% 
0.6 67.5 Tee 2.3 100% 
1.8 38.1 45.0 6.2 100% 
0.4 45.9 Bez 8.7 100% 
1.4 58.4 13.9 19.4 100% 
- 65.1 10.6 16.7 100% 
10.0 30.0 26.7 23.3 100% 
0.9 56.5 20.0 8.7 100% 
ig) 58.3 - 8.3 100% 
Dell 69.2 6.0 2.0 100% 
1.3 54.4 21.5 10.1 100% 
21 Ds} 8053 17.0 100% 
2.5 42.0 54.3 12 100% 
9.9 33.5 43.3 3.9 100% 
4.0 52.0 28.7 4.9 100% 
- 48.6 41.9 4.1 100% 
- 16.7 22.2 41.7 100% 
8.5 37.8 17.1 4.9 100% 
13 Orel 11.7 15.6 100% 
- 38.1 14.3 33:3 100% 
~ 49.0 22.4 10.2 100% 
- 32.6 34.8 7.0 100% 
One 54.8 9./] 6.5 100% 
- 30.8 - - 100% 
10.5 35.8 13.4 23.9 100% 
- 70.0 10.0 - 100% 
- 44.4 Mt - 100% 
- 50.0 10.0 - 100% 
2.0 55.9 19.9 7.6 100% 
5.3 41.1 6.5 6.8 100% 
Lie 37.0 one Dal 100% 
Tel 38.4 33 - 100% 
2.5 51.9 16.4 hz 100% 


Note: (*)To be treated with caution due to limited size of sample. 
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CHAPTER EIGHT 


FACILITIES USED — OTHER THAN OVERNIGHT ACCOMMODATION 


The number and type of facilities used on all trips generated by Ontario households from June 
15, 1966 to June 14, 1967, other than for overnight accommodation, are shown in Table XX 
and Graph No. 12. 


Facilities of all kinds (other than overnight accommodation) were used less during business 
trips than in either of the other two trip categories. 


Business Trips 


A majority (58.8%) of those taking business trips reported that none of the usual trip facilities 
were used; 46.3 per cent used some facilities, and 8.2 per cent, ‘‘did not state’. Except for a 
slight decrease during the winter, there was no substantial variation throughout the year. 


Personal Trips 


Of those taking personal trips, 60.2 per cent used one or more facilities, and 49.2 per cent used 
none. 


Vacation Trips 


The greatest number and variety of facilities were used during vacation trips, and naturally, in 
most cases, there was multiple usage. 


Those facilities most frequently used on vacation trips were: 


Ist — Shopping — 44.2% 
2nd — Parks — 25.9% 
3rd — Historical sites and museums — 22.7% 
4th — Entertainment — 22.3% 


5th — Sports — 15.5% 


Table XXI contains data on usage of facilities during vacation and personal trips throughout 
the four seasons. For some facilities, variation by season was quite substantial, particularly in 
the use of park facilities: 


Personal and Vacation = ~~~—~—_ Park Facilities 
Trips during: Used 
Summer 22.6% 
Fall 5.5% 
Winter 1.0% 
Spring 6.4% 


Incidence of use of trailer facilities while on vacation and personal trips throughout the 
seasons was as follows: 


Trips during: Used 
Summer 2.5% 
Fall 0.2% 
Winter 0.2% 
Spring 0.4% 
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Visitation of historical sites and museum facilities throughout the four seasons was as 
follows: 


Personal and Vacation Historical Sites and 
Trips during: Museum Facilities Used 
Summer 11.7% 

Fall 4.3% 

Winter 2.8% 

Spring 9.2% 


Average — for year: 7.9% 


Usage of sports facilities throughout the four seasons are shown below: 


Personal and Vacation ~—«Sports Facilities 
Trips during: Used 
Summer 11.0% 

Fall 3.3% 
Winter 9.8% 
Spring 5.1% 


Average — for year: 7.8% 


Entertainment facilities were used slightly less in summer and winter than in the fall and 
spring. 
Use of shopping facilities did not vary essentially throughout the year. 


No significant incidence of change was noted in a comparison made of the above facilities in 
each of the five Regions into which the province was divided for the purposes of this Study. 


Summary 
— The most intensive utilization of facilities was made during vacation trips. 


— Facilities were used least during business trips than in any other trip category. 


— Use of facilities was highest in the summer months, and lowest in the winter. 
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TABLE XX 


FACILITIES USED ON TRIPS (OTHER THAN ACCOMMODATION) 
GENERATED BY ONTARIO HOUSEHOLDS 


JUNE 15, 1966 TO JUNE 14, 1967 


In Per Cent of all Respondents 


Facilities Used** Vacation Personal Business 
Trips Trips Trips 
Parks 25.9% 8.5% 3.0% 
Trailer Facilities 3.2 0.7 1.0 
Shopping Facilities 44.2 255 21.3 
Historical Sites, Museums (ap aet| 4.6 4.0 
Sports Facilities 15:5 6.1 1.8 
Entertainment 223 1233 14.5 
Playgrounds 5.6 19 0.7 
SUB] TLOmPAE 139.4% 60.2% 46 3% 
No Facilities 279 49.2 58.8 
Did Not State 6.9 6.0 8.2 
me OnwA 169.2%(*) 115.4%(*) 113.3%(*) 


Note: (*) Total adds to more than 100% because of multiple usage of facilities. 


** Parks — for camping, picnics, swimming, etc. 


Trai 


ler Facilities — rented space, water, electricity, etc. 


Sports Facilities — for golf, riding, swimming, bowling, etc. 
Entertainment — theatre, bandshells, etc. 
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TABLE XxI 


FACILITIES USED ON VACATION AND PERSONAL TRIPS 
GENERATED BY ONTARIO HOUSEHOLDS, BY SEASON 


JUNE 15, 1966 TO JUNE 14, 1967 


In per cent of all Respondents 


Facilities Used Summer Fall Winter Spring eon 
Parks 22.6% 5.5% 1.0% 6.4% 11.6% 
Trailer Facilities 25 0.2 0.2 0.4 nl 
Shopping Facilities 25.4 32.0 29.0 33.3 29.2 
Historical Sites, Museums 11.7 4.3 2.8 9.2 7.9 
Sports Facilities 11.0 ai 9.8 Hall 7.8 
Entertainment 10.2 tel 14.0 19.1 14.3 
Playgrounds 49 0.9 0.5 1.8 2.6 
SU Beal OMA 88.3% 63.3% 57.3% 75.3% 74.5% 
No Facilities Used 39.2 45.1 51.6 48.2 44.5 
Did Not State 8.6 9.1 2.1 0.9 6.1 
TAOaIATe 136. 1% 117.5% 111.0% 124.4% 125. 194") 


Note: (") Totals add to more than 100% because of multiple use of facilities. 
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CHAPTER NINE 
TRAVEL EXPENDITURE 


Trip Expenditure by Destination 
Table XXII takes into account data on expenditures made by Ontario households on trips taken 
from June 15, 1966 to June 14, 1967 by specific destination: 


Ontario 

Rest of Canada 

United States 

Western Europe and Middle East 
Caribbean and Mexico 


The percentage of respondents in each expenditure group was shown as well as the percentage 
of total expenditure for each destination area. 


In 94 per cent of all trips having their destination in Ontario, up to $49 per trip was spent. 


On trips to the rest of Canada (outside of Ontario) 76.5 per cent of the respondents spent 
between $50 to $149 per trip. 


One-half of all trips taken to the United States were in the $50 to $149 group; 15 per cent 
cost $150 to $399, and approximately 9 per cent, more than $400. 


It is significant that almost 40 per cent of the total trip expenditure in the United States was 
generated by only 9 per cent of trips in the ‘‘more than $400 grouping”, i.e., of $155,298,633 
spent by Ontario residents on trips to the United States, $61,234,251 was spent on trips costing 
more than $400 per trip. Quite likely these were winter trips taken to California, Florida, or 
Colorado and Vermont. 


Sixty per cent of the trips taken to Western Europe and the Middle East generated an 
expenditure of $400 to $1,399 per trip, and the remaining 40 per cent, an expenditure of over 
$1,400 each. 


All trips taken to the Caribbean were in the $400 to $1,399 group. 


Travel Expenditure by Type of Trip 


Table XXII! compares expenditures by trip category. Average expenditures per trip were as 
follows: 


Vacation $167.56 

Personal $28.94 

Business $65.73 
This table also shows the frequency of distribution of each expenditure grouping. It is 
interesting to note that almost 70 per cent of vacation trips cost between $50 and $149 per trip. 


Personal trips accounted for 95.5 per cent of the total number of trips costing up to $49 
each, and 55.2 per cent of business trips cost this amount. 


Average expenditure per season, and total average for the year were as follows: 


Trip Category Spring Summer Fall Winter Year 
Vacation $207.83 $147.92 $175.72 $272.67 $167.56 
Personal 25.68 37.19 25.79 22.93 28.94 
Business 52.36 107.69 60.47 43.74 65.73 
Average 

— all Trip Categories $ 47.80 $ 75.16 $ 41.15 $ 42.32 $ 55.37 


There was little variation in the amount of expenditure by season during personal trips, the 
average expenditure for the year being $28.94, and the highest average seasonal expenditure was 
in summer ($37.19). 


Average expenditure on business trips was also highest in summer ($107.69), and lowest 
($43.74) in winter. Because of the higher incidence of vacation factor in business trips taken 
during the summer, and the greater usage of facilities in the summer months, expenditures were 
higher. 
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Travel Expenditure by Category 


Graph No. 13 shows travel expenditures by category of all trips originating in Ontario 
households from June 15, 1966 to June 14, 1967. 


Travel Fares 16.6% 
Own car 14.9 
Lodgings 14.3 
Meals or snacks 12.2 HAE ee 
Household supplies 8.1 
Souvenirs or gifts 4.0 
Clothing or accessories 6.8 
Other 23.1 
100.0% 


Table XXIV gives the following information on all main categories of expenditure: 

1. Frequency of trips with expenditure in category 
2. Per cent of total expenditure 
3. Average expenditure in category 

Examination of trip frequencies with expenditures in category showed that vacation trips 
had the highest incidence (471.7%). Business trips were second with 267.9 per cent, and 
personal trips lowest with 240.6 per cent. (Totals are more than 100 per cent because of 
overlapping of expenditures in some categories.) 

Table XXV summarized trip expenditures by selected category. The main observations were 
that expenditures for lodgings were required during 32.7 per cent of vacation trips, compared 
with only 6.2 per cent of personal trips. 

The frequency of expenditure for meals and snacks while on vacation and personal trips was 
of similar magnitude; 63.9 per cent of respondents purchasing these on vacation trips, compared 
with 45.8 per cent of respondents on personal trips. 

Household supplies were purchased for 43 per cent of vacation trips; 21.9 per cent of 
personal trips, and only 8.4 per cent of business trips. 

Car expenditures were made in all trip categories. There was a slightly lower incidence in the 
case of business trips offset by the greater utilization of other modes of transportation on this 
type of trip. 

Average expenditures by category made on vacation trips were as follows: 


Average Expenditure 


SON per VACATION Trip 
Travel fares $195.00 
Own car expenses 25.00 
Lodgings 91,00 
Meals or snacks 30.00 
Household supplies $ 35.00 


The high average expenditure on vacation travel fares was probably due to the greater 
number of these trips taken to relatively more distant destinations. 


Average duration of vacation trips was approximately one week and the average expenditure 
for all selected categories, approximately $168. 
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Personal trips definitely cost least, as indicated below: 


Average Expenditure 


Ceeoory per PERSONAL Trip 
Travel fare $23.00 
Own car 7.00 
Lodgings 27.00 
Meals or snacks 6.00 
Household supplies $11.00 


Significantly, the highest expenditure on business trips was made on travel fares and 
lodgings. 


Average Expenditure 


eatery per BUSINESS Trip 
Travel fare $86.00 
Own car 10.00 
Lodgings 45.00 
Meals or snacks 15.00 
Household supplies $10.00 


Seventy-five per cent of the total expenditure on business trips was made in the five basic 
categories shown in Table XXV and in addition, there was an average expenditure per trip of 
$36 for entertainment (movies, nightclubs, lounges, etc.). (See Table XXIV.) 


Personal trips lacked this concentration of expenditures in the five basic categories shown 
above. However, in this category, approximately 30 per cent of the total expenditure was 
generated by ‘‘shopping”. 
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TABLE Xxill 


COMPARATIVE EXPENDITURES FOR VACATION, PERSONAL AND 
BUSINESS TRIPS, ONTARIO HOUSEHOLDS 


JUNE 15, 1966 TO JUNE 14, 1967 


Expenditure 


Grouping 
$ 0-$ 49 
50- 149 
150- 399 
400 - 1,399 
1,400 or Over 


AVERAGE EXPENDITURE 


PERSONAL TRIPS BUSINESS TRIPS 


VACATION TRIPS 


Per Cent of Per Cent of Total Per Cent of Per Cent of Total Per Cent of Per Cent of Total 
Respondents Expenditure Respondents Expenditure Respondents Expenditure 
14.16% 95.47% 84.78% 55. 18% 23.99% 
68.92 4.25 10.87 37.35 36.90 
7.63 0.20 2.09 6.36 24.02 
7.92 0.08 2.26 0.95 11.33 
ibey ~ ~ 0.16 3.76 
100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 


$167.56 $28.94 $65.73 
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TABLE XXV 


TRAVEL EXPENDITURES MADE DURING ALL TRIPS ORIGINATING 


IN ONTARIO HOUSEHOLDS, BY SELECTED CATEGORIES 


JUNE 15, 1966 TO JUNE 14, 1967 


Category 


Travel Fares 


Lodgings 


Frequency of Panel in Category Per cent of Total Expenditure Average Expenditure in Category 
Vacation Personal Business Vacation Personal Business Vacation Personal Business 
18.1% 8.0% 17.7% 21.8% 6.7% 25.5% $195 $23 $86 
Own Car Expenses 75.3 75.4 64.2 11.9 20.2 1g 25 7 10 
3y2/ 6.2 27.] 18.5 6.2 20.8 91 27 45 
Meals or Snacks 63.9 45.8 64.0 11.9 11.1 16.2 30 6 15 
Household Supplies 43.0 21.9 8.4 9.3 OFZ 1.4 $ 35 $11 $10 
Total — 73.4% 53.4% 75.0% 


Total Weighted Average Expenditure per Vacation Trip — $167.56 


" ” "' Personal Trip — $ 28.94 
‘i 5 " ” "" Business Trip — $ 65.73 
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GRAPH NO. 13 


TRAVEL EXPENDITURES ON ALL TYPES OF TRIPS ORIGINATING IN ONTARIO 
BY CATEGORY-JUNE 15, 1966 TO JUNE 14, 1967 


CATEGORY 

Travel Fares 16.6% 
Own Car Expenses 14.9% 
Own Boat Expenses 0.5% 

Rented Cars 0.8% 

Taxis & Limousines 0.5% 

Toll & Ferry Charges 0.4% 

Lodgings 14.3% 
Meals or Snacks 12.2% 
Household Supplies, etc. 1 8.1% 

Camera Equipment & Film 9.9% 

Souvenirs & Gifts 4.0% 

Clothing & Accessories ; By 6.8% 

Personal Articles 0.8% 

Other Merchandise 7.0% 

Sports Equipment etc. 0.3% 

Sports Facilities Charges 0.6% 

Licences, Permits, Guides 0.4% 

Other Recreation 2.6% 

Spectator Sports 0.3% 

Sightseeing Tours 1.1% 

Theatre, Movies, Concerts 0.9% 

Nightclubs, Lounges, etc. 1 3.3% 

Other Entertainment 0.5% 

Housekeeper, Babysitter 0.6% 

Expenses of Boarding Pets 0.2% 

Miscellaneous Expenditure 0.6% 

Other Expenditures 0.8% 


0 2 4 6 8 10 12 14. «+16 18 20 22. ~=«24 
IN PER CENT 
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CHAPTER TEN 


COMPARATIVE EXPENDITURES MADE ON 
BUSINESS, VACATION AND PERSONAL TRIPS 
Data referring to comparative expenditures in all trip categories is included in Table XXVI 


Vacation Trips 


As noted previously, the average cost per vacation trip was $168. However, there was a 
significant variation in the average number of respondents using different types of accommoda- 
tion on vacation trips. 


In order of magnitude, average expenditure by type of accommodation used per vacation 
trip was as follows: 


per VACATION Trip 
Resort hotel $630.00 
Commercial hotel/motel 414.00 
En route 316.00 
Home or cottage of friend/relative 163.00 
Own or rented cottage/cabin 128.00 
Camping 124.00 
Did not state 47.00 
No accommodation used $ 31.00 


Table XXVI also gives the incidence of respondents using the various types of accommoda- 
tion. As the average expenditure per vacation trip for different types of accommodation varied, 
the incidence of respondents using a certain type of accommodation and corresponding 
percentages of the total expenditure made also varied. 


For example: 


Resort hotels 

— 3.7% of respondents using resort hotels generated 

— 10.4% of the total expenditure 

— expenditure per party was more than three times the average for all vacation trips. 


Commercial hotel or motel 
— 22.2% of respondents generated 
— 41.5% of the total expenditure 


— average expenditure per trip was more than double that of either of the other trip 
categories. 


— this type of accommodation, included with resort hotels, generated more than half of the 
total expenditure on vacation trips. 


Home or cottage of relative/friend 
— 38.1% of respondents generated 
— 28.1% of the total expenditure on vacation trips 


80 


Own or rented cottage/cabin 
— 15.9% of respondents generated 
— 9.2% of the total expenditure on vacation trips 


— the average expenditure per vacation trip by respondents using their own or rented cottage 
or cabin was $128. This of course does not mean that cottage-goers spent an average of only 
$128 per year as in many cases, more than one trip per year was taken. For cottage owners, 
expenditures on items other than travel, such as maintenance and taxes, would also have 
been made. 


Personal Trips 


The average expenditure per trip during personal trips during the sampling period was $29. 
There was no significant variation, with the exception of those respondents who used commer- 
cial hotel or motel accommodation in which event, the average expenditure per trip was $107. 

Although more than half of all respondents did not require overnight accommodation on 
this type of trip, they generated 34 per cent of the total expenditure. 


Business Trips 


The average cost of business trips was $66 per trip. The average varied considerably according to 
the type of accommodation used. 


Type of Accommodation Used SE cINCSSTe 
Holiday resort $502.00 
Commercial hotel/motel 139.00 
Home or cottage of relative/friend 68.00 
En route 55.00 
Own or rented cottage/cabin 26.00 
Camping 107.00 
Did not state 19.00 
No accommodation required $ 21.00 


Business trip expenditure was highest where holiday resort accommodation was used and in 
most cases, this would be during conventions, conferences or seminars. The very low percentage 
(0.6%) of respondents using this type of accommodation on business trips generated 4.8 per 
cent of the total expenditure indicating the significant economic importance of business 
meetings and conventions to the tourist industry. 


Approximately 30 per cent of respondents who used commercial hotels or motels on 
business trips generated 65.7 per cent of the total expenditure. 


The next most important group were those respondents who did not require overnight 
accommodation on business trips (46.7%) but generated 15.5 per cent of the total expenditure 
on this type of trip. 

Respondents who used homes or cottages of friends or relatives (8.7%) on business trips 
generated almost 10 per cent of the total expenditure in this trip category. 


Summary — Accommodation Expenditures 


Commercial hotels and motels, together with resort hotels, were the most lucrative type of 
accommodation used by respondents in all trip categories. 
11% ua 


As stated in the report “Tourism Development and Economic Growth’*, “ ... the financ- 
ing of hotel investment can be considered as the basis of financing the tourism industry”’. 


Source (*) Tourism Development and Economic Growth, Organization for Economic Co-operation and 
Development, Paris, 1967, p.30. 
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TABLE XXVI 


COMPARATIVE EXPENDITURES FOR VACATION, PERSONAL AND BUSINESS TRIPS 


BY TYPE OF ACCOMMODATION 


JUNE 15, 1966 TO JUNE 14, 1967 


VACATION TRIPS 


Patek: SO NVALeee Teli s 


BUS NCE SS Sle Ratees 


Eo Selene ad eee er or re frre ered Ones 

Commercial Hotel/Motel 22.2% 41.5% $ 414.00 4.1% 17.9% $ 107.00 29.8% 65.7% $ 139.00 
Holiday Resort 3.7 10.4 630.00 0.8 Vs 39.00 0.6 4.8 502.00 
Home or Cottage of Relative/Friend 38.1 28.1 163.00 24.3 28.6 33.00 8.7 9.4 68.00 
Own or Rented Cottage/Cabin 15.9 Sigh 128.00 7.5 7.6 28.00 1.6 0.7 26.00 
En Route iy 2.4 316.00 0.7 ied 45.00 0.4 0.3 95.00 
Camping 10.3 5.8 124.00 2.4 D0 63.00 sl 2.9 107.00 
None Used 1532 Dal 31.00 ayes 34.0 18.00 46.7 15.5 21.00 
Did Not State ee) 0.5 47.00 22 4.2 59.00 2.5 0.7 19.00 

109.2% 100.0% 93.9% 100.0% 92.0% 100.0% 
ei 
Average Expenditure per trip $ 168.00 $ 29.00 $ 66.00 
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CHAPTER ELEVEN 


CAPITAL EXPENDITURE ON RECREATION EQUIPMENT 
BY ONTARIO HOUSEHOLDS, 1966 


In addition to the travelog used throughout the period of study (June 15, 1966 to June 14, 
1967) a special questionnaire was designed and used during the first three-month sampling 
period (June, July and August, 1966) in order to obtain data on household expenditures and 
items related to travel. 


Using the same sample as for the travelog, respondents were asked what their expenditures 
were during the last twelve months on the following items: 


Automobiles 

Cottages or cabins 

Boats 

Sports equipment 

Other outdoor equipment 


Data obtained from this “‘extra’’ questionnaire was analysed and the average expenditure per 
household on each of the above items was found, and shown in Table XXVII. 


The average expenditure on automobiles, new and used, and on automobile equipment such 
as tires, car radios, etc. amounted to $485 per household.* 


By multiplying this average expenditure by the number of households in Ontario, the total 
expenditure on these items was estimated: 


$485 X 1,878,444 = $911,045,340. 


Nineteen per cent** of the average yearly milage per Ontario vehicle was made in all 
trip categories as defined for the purposes of this study; therefore the average automotive 
expenditure made by Ontario households on this type of travel could be estimated as: 


19% of $485 = $92.15. 


The total automotive expenditure by Ontario households on the three trip categories as 
defined by the study was therefore: 


$92.15 X 1,878,444 = $173,098,614. 


The average annual expenditure on cottages and cabins per Ontario household, was $25, or a 
total of approximately $47 millions. 


The average expenditure per household on boats was $19, or a total of approximately $35.7 
millions. 


The average expenditure was approximately $3.8 millions for all Ontario households, for ski 
equipment, or $2 per year per household included in the sample. 


According to the “Report on Skiers, 1966”*** Ontario households spent $5.3 millions in 
1966 on ski equipment. The significant difference between the two estimates is not completely 
disparate, because of the more intensive approach to those actually participating in the sport 
during the Skiing Study. 

An average of $6 per sampled household, or a total of approximately $11.3 millions for 
Ontario, was spent on snowmobiles, three times the expenditure for ski equipment, showing the 
tremendous potential for development of this sport in Ontario. (This figure coincides with a 
figure obtained from the Ontario Federation of Snowmobile Clubs for that year.) 


“Other equipment’, such as camping tents and trailers, fishing and hunting gear, luggage, 
sportswear, etc. amounted to an average expenditure of $56 per household, or a total of 
approximately $105.2 millions for the province. 

EN ae i ee Ne ee 
Note: (*) An attempt was made to validify the expenditure per household on new and used cars by comparing 


with Dominion Bureau of Statistics retail sales data, and with Ontario Retail Sales Tax data. How- 
ever, in both cases, isolation of this particular data was not possible. 

Note: (**) See Chapter Six, p. 56 

Note: (***) Report on Skiers in Ontario, 1966 — Ontario Department of Tourism and Information, Travel Re- 
search Branch, Report No. 14. 
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The report “A Short Economic Evaluation of Hunting and Fishing in Ontario” * indicated 
that Ontario resident hunters spent an average of $30 per year for hunting equipment such as 
ammunition, guns, sports clothing, etc. or a total of $12,971,850 in addition to trip and license 
costs. The average expenditure per household in this sample was $3, or a total of approximately 
$5.6 millions for the whole province, on hunting equipment, although $26.3 millions were 
spent altogether on sportswear, and $5.6 millions on luggage. 


The following is a summary of capital spending on automobile expenditure for business, 
vacation and personal trips, and on recreation equipment during 1966, by Ontario households: 


Item Amount 


Share of automobile expenditure 
corresponding to milage on personal, 
vacation and business trips (19% of 
total milage per year, all Ontario 


vehicles) $173,098,614 
Cottage or camp 46,961,100 
Boats 35,690,436 
Winter sports equipment 15,027 552 
Other 105,192,864 
Total $375,970,566 


Comparison of the amount of expenditure on these items covered by the Ontario House- 
holds study with those of the Hunting and Fishing study, shows that the above are conservative 
estimates. It is hoped that there will be a repeat of this type of study in about five years time, 
and a comparison and analysis made of the two periods. 


Note: (*) A Short Economic Evaluation of Hunting and Fishing in Ontario, Travel Research Branch, Dept. of 
Tourism and Information, 1966, p.4. 
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TABLE XXVII 


CAPITAL SPENDING ON RECREATION EQUIPMENT 


ONTARIO HOUSEHOLDS — 1966 


Average Expenditure Number of Total 
per household Households Expenditure 
1966 In Ontario by Ontario 
1966 Households 
(1) (2) (1) x (2) = (3) 
Automobile — all uses 
New cars $336 1,878,444 $ 631,157,184 
Used cars 125 234 805,500 
Car radios l 1,878,444 
Tires 14 26,298 216 
Other car purchases 9 16,905,996 
$485 $ 911,045,340 
Automobile — Vacation, Average milage (19% of $485) 
Personal and Business per Vehicle 
Trips: = 19% (*) = $92915 x 1878444 = $ 173,098,614 
Cottage or Camp 
Furniture or fixtures Saaz $ 3,756,888 
Appliances 4 7,513,776 
Building supplies 10 18,784 440 
Rent 2 3,756,888 
Other =e) 13,149, 108 
$ 25 $ 46,961,100 
Boat 
Boats, motors, accessories $ 18 $ 33,811,992 
Boat trailers ial 1,878,444 
$ 19 $ 35,690,436 
Winter Sport Equipment 
Skis, Ski boots, etc. ie $ 3,756,888 
Skidoo or snowmobile 6 11,270,664 
Ice fishing equipment = - 
$ 8 Sie 150275552 
Other 
Camping-tenting equipment $ 6 $ 11,270,664 
Camping trailers 11 20,662,884 
Truck campers ‘) 9,392,220 
Fishing equipment 2 3,756,888 
Hunting equipment 3 5,635,332 
Luggage or baggage 3 5,635,332 
Clothing (sports, outdoors) 14 26,298,216 
Other travel purchases 12 22,041,328 
3 56 $ 105,192,864 
Total — all Sections $593 $1,113,917,292 
Average expenditure per household 
— total of Automobile expenditures 
on vacation, personal and business 
trips, plus remaining Sections — $200.15 - Total $ 375,970,566 


(*) See Chapter Six, p. .56--- 
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CHAPTER TWELVE 


SOCIO-ECONOMIC ASPECTS AND TRAVEL HABITS 


OF ONTARIO HOUSEHOLDS 


The socio-economic aspects of Ontario households and related travel habits are shown in Table 
XXVIII. 


For purposes of this analysis, the households sampled were divided into the following 
classifications: 


(a) Those taking one or more vacation trips 
(b) Those taking one or more personal trips 
(c) Those taking business trips 

(d) Those taking no trips 


Examination of each of these classifications disclosed that households which generated 
business trips had a very high incidence of ownership of single detached homes. The lowest 
occurrence of ownership of single detached homes was in the “‘no trips” classification, and those 
households taking one or more vacation or personal trips were in strata between. 


Similarly, there was a high incidence of professional, managerial, and executive occupations 
among heads of households which generated business trips. In households generating ‘‘no trips”’ 
there was a high incidence of skilled workers, and again, households generating personal and 
business trips only, were in the middle socio-economic strata. 


The same tendency was observed on examination of the educational background of heads of 
households; those which generated most business trips having a higher education than those 
which had “‘no trips’’. 


A parallel trend was observed with regard to family income, and car-ownership data. 


Table XXIX provided information on the regular receipt of daily newspapers and Canadian 
and American periodicals by Ontario households, by type of trip taken. Those households 
generating business trips had the highest receipt of newspapers and periodicals; those generating 
“no trips’’, the lowest, and those generating one or more vacation or personal trips were in 
between. 


It is interesting to note the very high incidence of regularly received daily newspapers and 
periodicals in all classifications of Ontario households. 


The percentages by trip type generated were as follows: 


Percentage of Ontario 


Trip Type Households receiving 
Daily Newspapers 

Business 93.7% 

One or more personal 90.4% 

One or more vacation 84.6% 

No trips 86.9% 


Average — all Ontario households: 87.8% 


Socio-economic aspects of Ontario households, by household Possessions owned, and by 
ownership of secondary homes were shown in Table XXX. 


The most interesting data revealed by this Table was the very high incidence of ownership of 
boats (sailboats, inboard and outboard motor boats, rowboats, or canoes). An average of 20.4 
per cent of all Ontario households included in the sample owned some type of boat. 
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The percentage of boat ownership by trip type classification was as follows: 


Percentage of Ontario 


Trip type Households owning 
Boats 

Business 31.2% 

One or more vacation trips 29.7% 

One or more personal trips 24.1% 

No trips 13.3% 


The number of households owning boats even among those not taking any trips was 
surprisingly high. This is true with regard to ownership of other durable goods; for instance, an 
average of 91.3 per cent of all Ontario households own television sets. 

Another interesting fact revealed in Table XXX was the high incidence of ownership of 
cottages, lodges or farms; an average of 10.9 per cent of Ontario households having such 
secondary homes. 


Distribution of secondary homes in Ontario households, by trip type classification, was as 
follows: 


Percentage of Ontario 
; Households owning 
Trip type Secondary Residences 
(cottage/lodge/farm) 


Business 16.4% 
One or more vacation trips 14.8% 
One or more personal trips 13.5% 
No trips 7.2% 


Again in this case, there was a higher incidence of secondary home ownership in households 
generating business trips, and the lowest in households which generated ‘‘no trips”. 


Table XXXI refers to the total annual milage of all cars (including model and year) owned 
by Ontario households in the sample, and the trip types generated by households owning them. 

This Table shows the same tendency as others in this series, in that the annual milage per car 
was highest in households generating business trips and lowest in households generating “no 
trips’. 

Summarizing, it could be stated that the households which generated business and other 
trips are in an upper socio-economic bracket, the head of this type of household is well- 
educated, earns a better than average income, owns a modern car, drives more, has more 
household possessions, and more frequently, owns a secondary residence. 


In spite of the few significant differences mentioned above, generally ownership of durable 
goods by Ontario households tends to be uniform. 


TABLE XXVIII 


SELECTED STATISTICS ON SOCIO-ECONOMIC ASPECTS AND TRAVEL HABITS OF 
ONTARIO HOUSEHOLDS, BY TYPE OF TRIP 


JUNE 15, 1966 TO JUNE 14, 1967 


ONTARIO HOUSEHOLDS TAKING: 
One or More One or More 


Average for 


Vacation Personal oli No Trips all Ontario 
Trips __Trips_ MP Households 
Type of Residence 
Owned Accommodation: 
Single Detached House 71.5% 75.6% 78.0% 72.2% 74.5% 
Attached House, Etc. 5.6 46 4.2 5.9 5.4 
Apartment or Rooms 0.9 1.4 1.4 1 eZ 
Rented Accommodation: 
Single Detached House 6.7 9.2 8.7 9.0 8.5 
Attached House, Etc. 3.4 3.6 3H 5.0 4.2 
Apartment or Rooms 52 Bro Bu. 6.5 5.8 
Did Not State 0.7 0.3 0.3 0.3 0.4 
100.0% 100.0% 100.0% 100.0% 100.0% 
Occupation-Head of Household 
Professional 
Managerial, Executive 22.5% 23.3% 38.3% 13.9% 19.3% 
Skilled Workers 28.1 30.5 21.0 32.6 30.6 
Clerical, Office, Etc. 13.3 Weal 10.6 97 13 
Other 35.3 33.6 29.8 43.1 38.1 
Did Not State 0.8 0.5 0.3 0.7 0.7 
100.0% 100.0% 100.0% 100.0% 100.0% 
Education-Head of Household 
Public or Grade School 24.8% 24.9% 16.2% 34.6% 29.0% 
Part Tech or High 32.9 33.0 26.3 35.5 34.0 
Full Tech or High 22.4 Hips) 23.1 el 21.0 
Part University, College 6.0 6.3 93 4.1 9.3 
Full University, College 7.8 9.6 17.0 47 123 
Other 49 a7 7.6 13 (ei 
Did Not State 2 0.5 0.5 0.7 0.7 
100.0% 100.0% 100.0% 100.0% 100.0% 
Family Income 
Under $6,000 36.5% 39.0% 28.8% 46 8% 41.7% 
$6,000 to $9,999 35.1 35.5 339 31.9 33.9 
$10,000 or more 16.3 2 26.4 10.6 14.3 
Did Not State 12.1 8.3 10.9 10.7 10.1 
100.0% 100.0% 100.0% 100.0% 100.0% 
Car Ownership 
Do Not Own Car 11.3% 8.8% 4.0% 22.2% 15.1% 
Own One Car 64.7 68.3 66.2 62.7 65.1 
Own Two or More Cars (bape 20.6 28.0 13.6 18.2 
Did Not State 0.5 Ze 1.8 15 1.6 
100.0% 100.0% 100.0% 100.0% 100.0% 
Family Composition 
Children Under 12 Only 27.9% 35. 1% 37.1% 32.0% 32.5% 
Teenagers Only 14.8 1553 1303 eS 13.4 
Teenagers & Children Under 12 20.6 18.1 222 18.8 19.0 
Family of Adults Only 36.5 30.8 27.4 37.4 34.7 
Did Not State 0.2 0.7 ~ 0.3 0.4 
S 100.0% 100.0% 100.0% 100.0% 100.0% 
Family Size 
One 5.4% 3.3% 3.1% 5.5% 4.6% 
Two 24.4 22 19:9 24.8 23.6 
Three 15.0 20.0 14.8 16.8 17.6 
Four 24.3 20.0 20.8 19.7 20.7 
Five or More 29.9 33.8 40.4 Sit ay 
Did Not State 1.0 0.8 1.0 Da 1.4 
100.0% 100.0% 100.0% 100.0% 100.0% 


TABLE XXIX 


SOCIO-ECONOMIC ASPECTS - ONTARIO HOUSEHOLDS 


Regular Receipt of Daily Newspapers and Canadian 
and American Periodicals By Trip Types 


JUNE 15, 1966 TO JUNE 14, 1967 


ONTARIO HOUSEHOLDS TAKING: 


Average 

ne or i 

ee Desert ee No Trips for all 

Trips Trips rips Ontario 
Households 

Regular Receipt of Daily Newspaper 
Receive a Daily Newspaper 84.6% 90.4% 93.7% 86.9% 87.8% 
Do Not Receive Newspaper 3:3 3.6 Del 7.7 5S 
Did Not State 12.1 6.0 4.2 5.4 6.9 

100.0% 100.0% 100.0% 100.0% 100.0% 

Canadian Magazines Received Regularly 
None Received 4.6% 10.3% 7.6% 20.3% 13.5% 
Time 15.0 11.6 20.4 fies 10.5 
Star Weekly 23.1 24.4 25.9 21.8 22.8 
The Standard 0.9 2.3 V3 1.0 1.4 
TV Guide 29.0 30.3 26.4 24.8 27.6 
MacLeans 16.5 17.4 24.6 11.8 14.8 
Saturday Night 4.0 3.4 4.8 1.4 2.6 
Chatelaine 27.1] 28.4 37.3 18.3 23.8 
Reader's Digest Soul 36.8 40.7 24.3 30.8 
Did Not State 218 11.0 9.8 16.3 15.6 

American Periodical Publications Received 
None 14.8% 32.9% 22.3% 44.5% 34.1% 
Life Che 8.3 11.4 6.3 7.8 
Look Sal 2.6 2.4 jo) 2.8 
Saturday Evening Post 4.5 oe) 6.3 ore 4.1 
McCalls oat Dee: We 2 4.2 
Ladies Home Journal 6.4 5.6 8.5 oy 4.7 
Newsweek 0.8 0.7 13 0.9 0.8 
U.S. News & World Report 0.1 ~ - 0.1 0.1 
Red Book Till 32 Va | 2.0 2.6 
Parents Magazine IN) 13 1.4 0.9 let 
Other Periodicals 250) 33.2 43.6 18.6 25.4 
Did Not State 47.4 26.0 23.0 28.8 35 
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TABLE XXX 


SOCIO-ECONOMIC ASPECTS - ONTARIO HOUSEHOLDS 


Household Possessions and Ownership of 
Secondary Homes 


JUNE 15, 1966 TO JUNE 14, 1967 


ONTARIO HOUSEHOLDS TAKING: 


Average 
One or More One or More 
Vacation Personal Sie No Trips Ae oE 
Trips Trips Households 
Household Possessions 
Sail Boat 3.3% 1.8% 3.1% 1.0% 1.7% 
Outboard Motor Boat 15.6 13.9 15.8 Ai 7h Ap Aves : 
Inboard Motor Boat jeje uc) weene | iy (EO IEE aa ee 
Rowboat or Canoe 10.3 7.8 11.3 4] 6.6 
Outboard Motor 15.1 13.5 15.1 6.9 10.9 
Television Set 86.8 92.7 93.1 92.1 91.3 
Radio-AM only 66.1 70.2 74.4 66.5 67.9 
Radio-FM only 10.0 8.4 9.5 8.2 8.6 
Radio-Combination AM/FM 39.7 39.0 44.4 30.5 35.4 
Hi-Fi or Stereo Equipment 38.8 40.8 49.7 28.8 35.2 
Tape Recorder 15.6 14.9 19.0 10.6 11 
Still Camera 75.9 79.3 86.3 61.3 70.7 
Movie Camera PLS: 23.0 29.6 17.9 20.8 
Snowmobile 1.0 1.5 2.6 0.7 ikl 
Total 401.0% 407.4% 454.9% 336.8% 375.4% 
Ownership of Secondary Homes 
Cottage, Lodge, Farm, Etc. 14.8% 13.5% 16.4% 7.2% 10.9% 
House or Camping Trailer 1253 73 9.8 Sar 6.9 
Other Camping Equipment 14.7 16.0 1923 Tel Tal 
None Mentioned 65.6 69.7 63.2 83.9 752 
Total 107.4% 107.1% 108.7% 102.5% 105.1% 
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TABLE XXxXI 


SOCIO-ECONOMIC ASPECTS — ONTARIO HOUSEHOLDS 
Car Ownership 


JUNE 15, 1966 TO JUNE 14, 1967 


ONTARIO HOUSEHOLDS TAKING: 


Average 
One or More One or More ; 
Vacation Personal pea No Trips AM all 
Trips Trips nD uae 
Households 
Total Annual Milage of All Cars Owned 
Average Annual Milage 14,247 13,390 15, 438 ee 13,116 
Model Year of Newest Car 
Pre 1962 29.0% 26.7% 22.6% 35.4% 30.6% 
1962-1967 69.7 72.0 76.0 63.0 68.0 
Did Not State 13 Ke 1.4 1.6 1.4 
Total 100.0% 100.0% 100.0% 100.0% 100.0% 
Any Car In Household Bought New 
One or More Bought New 62.9% 59.0% 68.8% 53.3% 57.7% 
No Car Bought New ong Rye 27.6 41.4 37.8 
Did Not State oy She 3.6 3 4.5 
Total 100.0% 100.0% 100.0% 100.0% 100.0% 


General 


A great many details concerning the travel habits of Ontario households have been dealt with in 
this report in the form of Statistical Tables. Although some of these may appear complicated, 
there was no other way of presenting, in easily accessible form, the enormous amount of 
statistics obtained from the study. 


The most important disclosure was that Ontario households took an average of 8.35 trips 
during the year. The average number of trips by category per year, per household, was as 
follows: 


Vacation 1.32 trips 
Personal 5.99 ” 
Business 104.52; 
Total 8.35 trips 


A total of 15.7 million trips was reported by Ontario households between June 15, 1966 
and June 14, 1967, approximately 72 per cent of which were personal (visiting friends and/or 
relatives, other personal reasons, or shopping), 12.5 per cent were business, and 15.8 per cent, 
vacation trips. 


Examination of expenditures made revealed that almost half of the $868.8 million total 
expenditure on trips was generated by vacation trips. 


Personal trips generated 38 per cent of the total expenditure on all trips, and business trips, 
15 per cent. 


Because of the high economic importance of vacation trips to the tourist industry, Ontario 
householders should be persuaded by effective advertising, and by provision of attractive 
facilities, to vacation within the province. 


The City of Toronto was the destination of a great many trips of all types made by Ontario 
households during 1966-67, showing there is a large potential for tourism in the Metropolis. It 
was the destination of many trips taken to visit friends or relatives, to shop, for entertainment 
and for business reasons; and all of these factors could be utilized in promoting and developing 
the many interesting attractions in the area to serve these visitors. 


Another important factor brought to light by this study was that the average income for 
those Ontario families who took trips in 1966-67 was $7,410, of which approximately $462, or 
6.2 per cent was spent on direct disbursements for travel. In addition, approximately $593 
capital expenditure was made on items relating to travel such as automobiles, boats, cottages, 
sking, hunting and fishing equipment, outdoor recreation clothing, etc. (See Table XXVII). 


It has been estimated there will be 2.5 million households in Ontario by 1980. If the same 
real income is in effect then as in 1966, approximately $1.2 billion will likely be spent as direct 
expenditure on travel. If Ontario householders continue to spend half their tourist dollars in 
Ontario, this figure will amount to $600 millions by 1980. 


It has been estimated there will be 3.5 million households in Ontario by 2000. Assuming 
each household will have the same real income as in 1966-67 and will continue to spend 6.2 per 
cent on direct travel disbursements, this would amount to $1.6 billion, approximately $800 
million of which would be spent in the province of Ontario. 


However, the Canadian Economic Council has estimated an average income increase of 4 per 
cent per year, and by 1980, the total family income of the 2.5 million households then in 
existence in Ontario could amount to $32.4 billion. 


Estimated: Year 2000 


Number of Ontario households 3.46 million 
Total family income per year $97.4 billion 
Direct travel expenditure $ 6.1 billion 


(6.2% of total family income) 


Travel expenditure in Ontario $ 3.1 billion 
(Approx. 50% of $6.1 billion) 


The above figures provide some indication of the potential growth of tourism in the 


province. 
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With the expected 4 per cent per year increase in family income as estimated by the 
Canadian Economic Council, and the increase in leisure time, an even greater proportion of 
family income would likely be spent on direct travel expenditures. 


In the light of future air travel expansion and reduction of fares and travel time, and to 
maintain the present situation whereby Ontario households spend approximately half of their 
tourist dollars in Ontario, tourist facilities and accommodation with every possible refinement 
and attraction must be planned. 


The growing demand for all kinds of accommodation and outdoor recreation facilities was 
one of the main reasons why the province has initiated a Tourism and Outdoor Recreation Plan 
which will reveal ‘‘where”’ and “what kind’’ of demand will be generated by Ontario households 
as well as by potential visitors from the rest of Canada and the United States. Even more 
basically, the study will ensure that sufficient suitable land is reserved to fill these requirements 
far into the future. 


According to this study, approximately 8 per cent of the total family income was spent on 
capital goods or housing, the majority of which were purchased for use in Ontario (e.g. boats, 
cottages, cottage maintenance materials, etc.), and unless the present level of Ontarians who 
take their vacations in Ontario is maintained, there will be a loss of revenue not only of the 
direct expenditure of tourist dollars in Ontario, but much of the capital expenditure on the 
above items could also possibly be reduced. 

Ontario households generate a very high volume of trips and the province should act to 
keep these and potential visitors, well informed of the variety of attractions available in our 
cities and in the countryside. 
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APPENDIX 2 


SURVEY RESEARCH LIMITED 
1129 Leslie Street 
Don Mills, Ontario 


LOG NO. INTERVIEWER’S NAME 


RESPONDENT’S NAME 


ADDRESS DATE 
POSTAL AREA DIARY PLACED ON: 

First Contact ( ) Personally ( ) 
TELEPHONE NO. Second Contact By 


Third Contact telephone ( ) 
Fourth Contract 


—_ 


. HOUSEHOLD COMPOSITION 


a) Would you please tell me how many persons there are in your household including 
babies? Circle correct number: 1 2 3 4 5 6 7 8 9 10 or more. 
b) How many persons are there in your household in each of the following age groups — 


Age Group Male Female Office Use Only 
Under 6 years — = 
6 - 12 years —— —— 

13 - 19 years —— a 

20 - 34 years = mone 

35 - 49 years —— —— 

50 years and over —— a 


. OCCUPATION 


a) Would you please tell me what type of work the head 
of the household does? (Fireman, bookkeeper, etc.) Office Use only 
(PRINT) 
b) And what type of Company does he or she work for? 
(Railroad, telephone, steel mill, etc.) 
(PRINT) 


. EDUCATION OF HEAD OF HOUSEHOLD 


Would you please tell me into which of the following education levels does the head of the 
household fall. That is in which of the following stages was the last grade or year completed? 
(Check one category only) 


Public or Grade School ( ) 1 Part University Graduate or Pro- 

Part of High or or College ( )4 fessional Studies 
Technical School (yee Graduated Uni- after University 

Finished High or versity or (-7)55 Graduation ( )6 
Technical School (233 College 


. LANGUAGE SPOKEN 


What language is spoken most by the members of your household at home? (Check one cate- 
gory only) 

English ( )1 French ( )2 German ( )3 Italian ( )4 Hungarian ( )5 
Ukrainian (_ ) 6 Polish ( )7 Other (PRINT) (tail 2) 
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5. ETHNIC ORIGIN OF HOUSEHOLD 
In what country was the head of your household born? (Check one country only) 


Canada (Py Germany ( )6 Hungary i oe 
United States fone Poland (reye7 Czechoslovakia CPie2 
Britain, lreland,) ( )3 Sweden (e273 China (ess 
Wales or Scotland( ) 4 Denmark ( )9 Japan ( )4 
France ( )5 Finland (550 Australia and) 
Italy (256 Ukraine Gayex New Zealand) { )5 
Other (PRINT) ( )6 
6. TYPE OF LIVING ACCOMMODATION 
Do you own or rent this dwelling? (Check one category only) 
Single Detached House Own: ( )1 Rent: ( )5 
Single Attached House: 
Duplex, Triplex, Row, etc. Coal ( )6 
Apartment (anya (ou7 
Rooms ( )4 (ays 
Bedroom bs) 
7. AUTOMOBILE OWNERSHIP 
a) | How many passenger cars are owned by all members of your household? 
None ( )O Two (aie2 
One ie | Three or more (aks 
b) Would you please tell me the make and model year of all cars owned by members of your 
household? 
c) Was it (were they) purchased new or used? 
d) Approximately how many miles per year is it (are each of them) driven? 
Purchased 
Make Model Year (Check One) Approx. Annual Mileage 
(PRINT) (PRINT) New Used (Miles Each Year) 
Car ee (a) (=) 
Can2 ae hoo ) (aa) 
Car 3 ae (as) (i) 


8. TOTAL ANNUAL FAMILY INCOME 


Since this next question is confidential, would you please check the appropriate box, fold the 
questionnaire and place it inside the stamped, self-addressed envelope and seal it? 


What is the total annual income of all members of your household? (Please check one box) 


Under $2,000 at a $6,000 - $7,999 (on) e4. 
$2,000 - $3,999 (mie $8,000 - $9,999 ()i5 
$4,000 - $5,999 (fics $10,000 and over (86 
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APPENDIX 3 


SURVEY RESEARCH LIMITED 
1129 Leslie Street 
Don Mills, Ontario 


EXPENDITURES RELATED TO TRAVEL 
QUESTIONNAIRE 


P.S.U. & LOG NO. RESPONDENT'S NAME 
DATE OF INTERVIEW___———SCSCSFSCSFssSMFS.CS RESPONDENT'S ADDRESS 
INTERVIEWER POSTAL AREA 


“The Travel Diary which we left with you some time ago was for you to record the actual costs 
of any trips which you took. There are other expenditures which may not be made while you are 
on a trip but which are related to travel. | would like to ask you about some of these types of ex- 
penditures.”’ 


AUTOMOTIVE EXPENDITURES 


1.(a) ‘’First, your car(s), in just the past 12 months or so, has any member of your household 
bought (READ ITEMS LISTED AT LEFT) 


(b) FOR EACH ITEM BOUGHT: “About how much did the cost?” 
ITEMS QU. 1A QU. 1B: APPROXIMATE COST 
(CHECK WHICH) (WRITE IN) 
A new car YesO1 NoO1 $ 
A used car YesO2 Noo 2 $ 
Tires YesO 3 Noo3 $ 
A car radio YesO 4 Noo4 $ 
A boat trailer YesO5 NoO5 $ 
A camping trailer YesO6 NoO6b $ 
A truck camper YesO 7 NoO7 $ 
(c) “In just the past 12 months, were there any 


purchases related to the car, other than the 
ones | have referred to?” 


YesO8 Noo8 $ 


IF ““YES’’, about how much was spent on 
these items? TOTAL $ 
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CAMPING AND TENTING EQUIPMENT 


2.(a) ‘In just the past 12 months has any member of your household bought any equipment to 
be used in camping or tenting?” 


YesO 1 NoO 2——-»Go To Question 3 


Lesa Gora ask ce: 


(b) ‘About how much was spent on equipment to be 
used for camping or tenting in the past 12 months?” 
TOTAL $ 


BOATS, MOTORS, WATER-SKIS, ETC. 


3. (a) “In just the past 12 months, has any member of your household bought any type of 
boat, or a motor for a boat, or water-skis or sails, and so on — any items or accessories 
involving the use of a boat?” 


YesO 1 NoO 2——3Go to Qu. 4 
IF “YES”, ask 3B 


(b) “About how much was spent on boats, motors and boating 
accessories in the past 12 months?” TOTAL $ 


FISHING EQUIPMENT 


4.(a) “In the past 12 months, did any member of your household buy any fishing equipment 
— rods, reels, lures — anything used in fishing?”’ 


YesO 1 NoO 2—- Go to Qu. 5 


IF “YES”, ask 4B 


(b) ‘About how much was spent on fishing equipment in the past 12 months?” 
TOTAL $ 


HUNTING EQUIPMENT 


5. (a) “In the past 12 months, has any member of your household bought any hunting equip- 


ment — a rifle, a shotgun, ammunition, clothing for hunting — any type of hunting 
equipment?” 


YesO 1 NoO 2——-»Go to Qu. 6 
lEeeY ES ask ob 


(b) ‘“About how much was spent on hunting equipment in the past 12 months?” 
TOTAL $ 


COTTAGE OR CAMP OWNERSHIP 
6. (a) ‘Does anyone in your household own a cottage or camp or a ‘home-away-from-home’?”’ 
YesO 1 NoO 2—— Go to Qu. 7 


[E@YES'7 ask.6B 


(b) “‘In the past 12 months, did anyone in your household make any purchases for the cot- 
tage in each of the following categories: 


QU. 6B OU. 6C 
YES NO 
i) Furniture & fixtures let O5 $ 
ii) Appliances 2 O6 $ 


28) 


iii) Building supplies (lumber, 


plumbing, insulation, etc.) a) ays $ 

iv) Any other purchases for 
cottages or camps 04 O8 $ 
TOTAL $ 


(c) ‘How much was spent for each item checked (‘‘yes’’) 
in the past 12 months?” TOTAL $ 


COTTAGE OR CAMP RENTAL 


7.(a) ‘Did any member of your household rent or lease a cottage or camp within the past 12 
months?”’ 


YesO1 NoO 2——_»Go to Qu. 8 
IF “YES”, ask 7B 


(b) ‘About how much money was paid out for cottage or camp rentals during that time?” 
TOTAL $ 


WINTER SPORTS EQUIPMENT 


8. (a) ‘’Did any member of your household buy any winter sports equipment of the following 
types in the past 12 months?” 


(READ DOWN LIST) 


(b) FOR EACH TYPE BOUGHT: 
“‘About how much was spent (on item) in the past 12 months?” 


QU. 8A QU. 8B 
YES NO 
i) Skis, ski boots, etc. ad On4 $ 
ii) Ski-doo or snowmobile fele2 D5 $ 
iii) Equipment for ice-fishing Els O6 $ 
TOTAL $ 


MISCELLANEOUS PURCHASES 
9.(a) ‘In the past 12 months, did any member of your household buy any of the following:”” 


(READ LIST) 
(b) FOR EACH TYPE BOUGHT: ‘About how much was spent for?” 
QU. 9A QU. 9B 
YES NO 
i) | Luggage or baggage O1 3 $ 
ii) Clothing for a trip BZ O04 $ 


10. (a) “Were there any other purchases in the past 12 months which were in some way related 
to travel away from your home?” 


YesO NoO— End Interview 
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Som, 


~— — om = 


ttn EE ee 


(b) ‘’What other items?’ (Write these in, with the amount spent on each) 


ITEM AMOUNT SPENT 


A As a 


THANK YOU VERY MUCH FOR YOUR CO-OPERATION 
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3 1761 11546887 8 


